





Here’s What You Get... 


@ Erection. 
® Foundation and concrete floor 52'8" x 24'8". 


@ Floor to ceiling picture-frame aluminum 
glass front includes 2 sliding doors, 2 win- 
dows and 2 swinging doors. 


@ 104' inside fluorescent lights, 2 outside re- 
cessed lights in porch ceiling, utility room 
light and 4 inside receptacles. 


@ Insulation in walls and ceiling. 
@ Roof and exterior of lifetime aluminum. 


@ Interior is of dry-wall construction, taped 
and ready for your own color scheme. 


@ Aluminum side door and louvered utility 
room door. 


@ Gas furnace. 


Price Does Not Include 





Grading or leveling site if needed. © Sidewalks to and from 
building. © Paving of parking area. © Painting inside of 
building. © Signs or outside strip lighting. © Landscaping 
© Freight © Installaticn of washers, dryers, softeners and other 


equipment. 





FLOOR PLAN 
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Save Rent! Save Construction Costs! 
YOU CAN OWN THIS 24'x52' 


SLICK FABRICATED 
COIN-OP BUILDING 
tor only $8500. 


completely erected. 


Price includes concrete floor and foundation, wiring, plumbing and 
electrical fixtures. Everything but the machines. F.O.B. Lafayette, 
Indiana; Horseheads, N. Y.; Tyler, Texas. 


You can 
advancec 


FHA FINANCING TERMS 
FHA financed up to $3500 under Title I, Class 2 (a), Section 201.1! (i) 
0 
VIKING 
rou | Ik WU 
Nationally advertised (in Better Homes 
& Gardens, American Home, Living for 


Young Homemakers, House & Gardens) VIKING construction... 
built exclusively for Slick Drive-Up Stores by NATIONAL HOMES, 
famous builder of quality, prefabricated homes. D 


SEeaalick mee stppene 


VIKING 
CONSTRUCTION 









3201 South Clinton Street Phone H-3232 


FEBRUA 





WHEN YOU BUY DRYERS 


“, LOOK FOR THE HOYT FEATURES 


There’s no surer way to keep your cus- 
tomers happy and bring them back regularly 
than to offer them the most modern, con- 
venient, and time-saving equipment. 

Take Dryers, for instance. Any of the 
recognized makes will dry garments. But 
only those with Hoyt features have con- 
trolled tumbling which gives fastest drying 
regardless of load size. 





1 and 


jette, “LOADTROL” (Patent Pending) 


2h 
eS 





y With the amazing “Loadtrol” which con- 
trols the basket speed, your customer merely 
puts her wash in the dryer and, while watch- 
ing the garments through the glass door 
panel, sets the “Loadtrol” lever to give the 
right drop. She can handle large or small 
loads equally well and drying is so fast 
customers don’t have to wait around for an 
available dryer. Garments come out soft 





. and fluffy — wrinkle-free. No wonder 
customers who have once used “Loadtrol”, 
insist on dryers with this feature. 

GIANT SELF-CLEANING LINT FILTER 
nal 


You can always tell a Hoyt dryer by its 
advanced features. 





SO t*t—tse 


Hoyt’s giant Self-Cleaning Lint Filter 
assures continuous, efficient flow of air at 
all times through the garments — for fastest 

J « drying. Lint is readily removed through 
full-front opening. 
GAS MISER 
Hoyt’s advanced engineering makes big 


savings by the most efficient use of gas. 
WESTPORT, MASS. 





TORONTO, CANADA ATTRACTIVE CABINET 
DISTRIBUTORSHIPS IN FOREIGN COUNTRIES AVAILABLE Hoyt Drying Tumblers are attractively 
designed, too, and their smart, beautifully 
; finished cabinets tone up the appearance of 
> any store. Hard-wearing finish is available 


in modern colors. 
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An invitation to see 


DUPLEX 


Double Load 


Commercial 


WASHER 


Get acquainted with the 
full, two-load washer de- 
signed and built for con- 
tinuous coin-op _ service. 
DUPLEX rugged construc- 
tion assures minimum main- 
tenance and long life. 





Save your customers time 
and effort. They can load 
twice as much laundry, 
even bedspreads and 
6' x 9' shag rugs, into the 
DUPLEX. Large family 
washes can be done in 
minutes without tying up 
several machines. 


Designed for coin-op laun- 
dries, DUPLEX washers are 
available with built-in, front 
collection meters. Send for 
all the details. INTERNA- 
TIONAL DUPLEX CORP- 
ORATION, 1355 Market 
Street, San Francisco 3, 
California or LAUNDRI- 
MATION, INC., Morris 


Plains, New Jersey. 


VISIT DUPLEX 


AT AIL 


CONVENTION AND EXHIBIT 
CHICAGO, FEBRUARY 25-28 


BOOTH #885 
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COIN-OP 


BUILDING GREATER PROFITS FOR THE QUICK-SERVICE LAUNDRY 


FEATURES 
FOR 
FEBRUARY 
1960 


WHAT ABOUT THE FUTURE? asks Hy Schwartz. Current 
trends and projected analyses of our infant industry i 


dicate that the coin-op field has a long way to go before it 


stops growing. 


EVERYONE LOVES THEIR COIN-OP say J. P. Leitner, Sr 
and Jr. The Plant City, Florida operators claim the siz 


customers’ income has little effect on volume. 


WHAT YOU SHOULD KNOW ABOUT WATER SOFTENERS 
offers some helpful facts that w enable you to promote 


f+ Lor 


“rain s water’ in your s 


FULL-TIME OPERATOR REAPS MAXIMUM PROFITS fr 
his stores. Former Wal! Street stock trader believes coin-op 


deserve a hj attention. 


SHOULD COIN-OPS BE ATTENDED? is a 4 nd 
con by successtu perators. Here are arguments to help 
you make up your mind. 

SIGNS SELL and here ar t yns tha 3 d 
job for coin-operators. The discussion on the type 

available may help you to pick the one best for your sti 


SIMPLICITY AND TASTE SPUR STORE VOLUME for New 


York Cit pera built his c r 30Dea 
ad T k ht, airy surrounding 
DEPARTMENTS 


EDITORIALLY SPEAKING 
DEAR EDITOR 

WHAT'S NEW? 

ON THE ASSOCIATION FRONT 
MAINTENANCE MANUAL 
ALLIED ACTIVITIES 

THE LINT TRAP 


COIN-OP 
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HI-LO TEMPERATURE CONTROL 
PROTECTS MY FABRICS, 
SO IT GETS MY TRADE” 


Cissell coin-meter dryers 
have more confidence features 


for both you and your customer 


Today’s customer goes where all her clothes are 
safe —to the coin laundry featuring Cissell dryers 
with the new conveniently located Hi-Lo tem- 
perature control. She selects the correct temper- 
ature for drying man-made fibers, wash-n-wear, 
delicate materials, or regular wash. The famous 
Cissell no-snag basket wins her confidence, too. 

In addition, five new built-in safety sentinels 
give both customer and coin-store owner more 
reasons than ever for confidence in Cissell Coin- 


Meter Dryers: 


@ Built-in overload protection for each motor 
@ Overheat protection for gas heating unit 


@ Air flow protection against obstruction of lint 


drawer r exhaust duct 


@ Fully automatic overcurrent protection .. . 


unaffected by temperature, requiring no fuses 


@ Automatic back draft damper prevents chill- 
ing of dryer in cold weather, recirculation of 
hot air from one dryer to another, or hot air 


blasting into customers face through dryer door 


VISIT US AT THE AIL CONVENTION EXHIBIT 








W. M. CISSELL MFG. CO., INC.—Louisville 1, Ky. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Cable Code “CISSELL” 
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BEXKING... 


Welcome to the first issue of COIN-oP. You will receive five 
more issues this year, one every other month. 


You will want to read every issue of this exciting, new magazine 
because it is the only publication devoted exclusively to the mod- 
ern quick-service laundry, its continued growth and its prosper- 
ous future. 


COIN-OP has only one goal: to help you increase your business 
by showing you how to increase sales and earn greater profits. 


With this in mind, our veteran editors have blueprinted a dy- 
namic editorial program geared to meet the needs of your young, 
growing, fast-paced industry. 


The magazine’s research department will keep you up-to-date 
with latest industry trends and developments and how they will 
affect your business. 


Our staff of reporters will bring some of the country’s out- 
standing plants right into your front door. From their on-the- 
spot stories you will learn how others are building coin-op sales 
and you will profit by their experience. 


COIN-OP’s technical experts will be on hand to assist in every 
phase of your day-to-day operation. Their advice ranging 
from advertising to zeolite water softeners . . . will help you at- 
tract more customers and make more money in the months and 
years to come. 


The publishers of COIN-oP (we also publish CLEANING LAUNDRY 
WORLD and INSTITUTIONAL LAUNDRY) invite you to actively par- 
ticipate in COIN-OP. 


Your comments and suggestions will be given prompt attention. 


Your request for more information about products advertised 
or described in our What's New column will be processed imme- 
diately. 


Your request for help or advice on a specific problem will be 
answered without delay. 


COIN-OP is your magazine. 

We know you will find it helpful and informative. 

We know you share our belief that the modern, quick-service 
laundry needs a trade magazine of its own . professionally 
edited by men with many years of experience in the laundry 


business. 


COIN-OP is that magazine! 


The Editors 


COIN-OP 
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introduces fully automatic 
HEL 


SAVE installs with ] 
SAVE. requires only ] 
SAVE. _ modular desian pr 


capacities! 
SAVE .. . 30% less salt! 
SAVE... no manpower 
SAVE .. . realistical 


price of manual! 


SAVE .. Write Be 


increased flow rates! 


Capacities from 30 to 180 GPM 
40,000 to 6,300,000 hardness grains per week. 


Contact Your Jobber or Distributor 
or Write Us For Complete Details. 


Select franchise territories still avaiable . . 
ask us about it! 


See You At A.I.L. Convention 
Feb. 24-28 * Booth +642 


Water Refining Co. 


106 Manhattan Street - Middletown, Ohio 


Coast-to-Coast the Fastest Growing Manufacturer of Commercial and Light Industrial Water Conditioners. 
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DEAR EDIT@R: 


Congratulations 
We’re looking forward to your 
new magazine and feel you’re able 
to do a really good, useful job for 
coin-op people. 
Congratulations and best 
wishes. 
D. W. Berguson 
Field Sales Manager 
Commercial Laundry Sales 
Philco Corp. 
Philadelphia, Pa. 


New Group 

Enclosed is a list of members 
and prospective members of the 
Arkansas Coin Laundry Associa- 
tion, Inc. We are just getting our 
association started, so we are few 
in number at present. 

Malcolm K. Baker, President 

Arkansas Coin Laundry 

Association, Inc. 

Little Rock, Arkansas 


Wants to Help 

Noticed your announcement to 
the industry that you are going to 
publish a magazine for the coin- 
op industry. This kind of maga- 
zine is badly needed. I wish you 
a lot of success. 

If I can help you in any way, 
such as furnishing names and 
addresses of coin-op owners, just 
let me know and I will be glad to 
let you have them. 

E. C. Coreyale 

Dixie Laundry Machinery Co. 

Montgomery, Alabama 


Thank you for the kind offer. 
We certainly want your customers 
to read their new magazine.—Ed. 


Association Philosopher 

When business is good there is 
little interest in an association. 
But when we are in trouble many 





operators look to an association 
for help. I am sure the COIN-OP 
Partnership Plan will help associ- 
ations throughout the country. 
Enclosed is the mailing list of 
the Indiana Quick Service Laun- 
dry Association. 
William S. Watkins, 
Secretary-Treasurer 
Indiana Quick Service 
Laundry Association 
Anderson, Indiana 


To learn more about COIN-OP’s 
Partnership Plan, which enables 
association members to geta free 
subscription to the magazine, 
write to: Partner, COIN-oP, 10 
East 40th Street, New York 16, 
N. Y.—Ed. 


Good Luck 
Clesco National, distributor of 
coin-operated laundry equipment, 
wishes you the best of luck with 
this new publication. 
Robert A. Kramer 
Advertising Manager 





A MESSAGE TO COIN STORE OPERATORS 


TWICE as FAST 


NEW BOCK RED BALL EXTRACTORS WILL 


DOUBLE YOUR DRYING 
VOLUME AND PROFITS! 


All the best features of the famous dependable Bock 24 BC Model 
have been incorporated into the new 15 Ib. Automatic Coin-Oper- 
ated Red Ball Extractor. 

Drying time is cut in half! A three minute cycle and 
clothes are damp dry ready for ironing or transfer- 
ing to the dryer. 

You double your profit potential and you eliminate 
frequent traffic tie-ups at the dryers. 

We are ready to prove you can make more money with 
Bock Extractors added to your present store or included 
in new store plans. 

Write today for complete information and name of 
nearest Bock equipment dealer. 
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BOCK LAUNDRY MACHINE CO. * 3600 Summit St. « Toledo, Ohio 
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COOK aN ie a CO., INC. 


Manufacturers of the Only Complete line of Open-end Washers a 
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O PR®DUCTS HMLITERATURED @ 


Gas or Steam Dryer 
A safety lock and built-in coin 
meter are featured on this 50- 
pound capacity dryer by Huebsch 


Mfg. Co. Available gas or steam 
heated models, this unit is run by 
a % hp motor and is 48” long, 
3842” wide and 76” high. The gas 
heated unit normally takes 127,000 
Btu per hour. Dryers come in three 
sizes and a variety of colors. 

Circle Readers epee Card No. 1 


Wall-Type Coin Changer 

A self-contained burglar alarm 
is a feature of the Clesco National 
Inc., wall-type coin changer. The 
unit can handle $240 worth of 
cash at one time. It changes half 
dollars, quarters, dimes and nickels. 
All coins are received in a single 


slot. The company also offers a 
free three-year insurance coverage 
up to $200 against burglary. 

Circle Readers nee Card No. 2 


Water Softener 
A complete line of water soften- 
ers rated at three grains hardness 
from 150,000 to three million grain 
capacity is offered by Kisco Boiler 
& Engineering Co. Available with 


both automatic and manual soften- 
ing apparatus, units range in length 
from 48” to 72”, and in width from 
20” to 54”. Brine tanks range from 
24 by 48 to 60 by 54. 

Circle Readers Service Card No. 3 


> 
Coin-Meter Extractors 

Two models of extractors, both 
equipped with coin meters, are of- 
fered by Bock Laundry Machinery 
Co. They are the Bock-O-Matic 
25 and the Red Ball 15, the num- 
bers denoting pound capacity. There 
is an 1,800 rpm extracting cycle. 
Top loaded, the basket diameter is 
20” on the 25 pound extractor and 
17” on the 15 pound extractor. 
Circle Readers Service Card No. 4 


> 
Top-Loading Washer 


A built-in meter and coin box 


are featured in the model 123 CM 
washer by The Maytag Co. The 
machine is equipped -with special 
coin box protection and is said to 
be of anti-vandal construction. An 
automatic unbalance control re- 
duces spin speed. The washer is 
top loading and has a safety lid 
that stops the cycle six seconds 
after it's opened. The model shown 
uses 34 gallons of water, 23 of 
which are hot. The machine meas- 
ures 2512” wide and 41%” high. 
Circle Readers Service Card No. 5 


Pre-Fabricated Coin-Op 

A new coin-op unit in a pre- 
built building 48 feet long, “The 
Suburbanite,” is announced by 
Sayve Corp. of America. The 
building, signs and equipment are 
pre-piped and ready for installation. 
The smallest unit has 18 12-pound 
washers and eight dryers. The 
building and connections are in- 


The products, developments 
and literature announcements 
appearing in this section repre- 
sent the most up-to-date think- 
ing in the industry. Each item 
bears a key number. To learn 
more about items which you 
feel will help you make your 
operation more profitable, just 
circle the appropriate numbers 
on the Reader's Service Card, 
between pages 8-9 and 52-53. 
Information will be sent at no 
cost or obligation to you. 


stalled in less than a day on owned 
or leased land, the company says. 
Circle Readers Service Card No. 6 


> 
Bulk Supplies Vender 

A coin-operated bulk detergent 
and bleach vender that takes into 
consideration machine size, water 
conditions and average soil load has 
been announced by Solupak Co. An 
electrically operated bulk vender 
dispenses either condensed or spray 
form of detergent when coin is in- 
serted. The machine holds 210 2.7 
ounce packets each of blue, deter- 
gent and bleach. Adjustable prod- 
uct control knobs inside the dis- 
penser regulate volume dispensed 
from one to eight ounces so the 
customer can adjust to machine size 
and water conditions, says the man- 
ufacturer. 
Circle Readers Service Card No, 7 


> 
Detergent Dispenser 
A new vending machine size 
packet of Dash detergent has been 
announced by Procter & Gamble 
Distributing Co. Each packet 


weighs 4% ounces. A mechanical 
vending machine takes 72 packets. 
The detergent is packaged in a 
hardboard carton. The vending ma- 
chine, designated 120-D, is 
equipped with a slug rejector. 

Circle Readers Service Card No. 8 


continued on page 50 


COIN-OP 


Quick-Service Laundry 





Dear 
Keader 


We are pleased to send you 
this copy of COIN-OP and look 
forward to receiving any com- 
ments or suggestions you may 
have regarding our new publica- 
tion. 


Because CCIN-OP is a spe- 
cialized magazine, we want to be 
sure that it is being properly ad- 
dressed to those who are con- 
nected with the quick-service 
laundry business. To help make 
certain of this, and to insure de- 
livery of future issues directly 
and promptly . . . please fill in 
the form on the reverse side of 
the postage-free card below and 
return it to us at your earliest 
convenience. 

Thank you. 


Quick-Service Laundry 


The Editors 
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FIRST CLASS 
No, 33285 
New York, N. Y. 


Permit 


BUSINESS REPLY MAIL 
Postage will be paid by 
READER SERVICE DEPARTMENT 

10 East 40 Street 

New York 16, New York 
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A charter subscription to 
COIN-OP has been entered in 
your name. We would appreciate 
your cooperation in answering 
the questions on the postage-free 
card below to aid our circulation 
department. 


This will assure your receiving 
the coming copies of the maga- 
zine directly and promptly. If 
you know of other owners of 
quick - service laundries who 
you feel should be placed on our 
subscription list, please make 
note of this in the spaces pro- 
vided on the card below. 
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New Laundrite Washer-Extractor “WX” 25 


designed to take in 


BIG PROFIT ITEMS 3 


other coin-op machines can’t handle! 


e Single load service on 9 x 12’ shag rug 
. 6 to 8 small throw rugs . . . spreads 
. drapes .. . other bulky items. 


Launders 4 to 7 domestic machine loads 
at one time. 


Automatic 30-minute wash, rinse, extract 
and shakeout cycle. 


Standard or coin-metered . . . two quarters 


per load or as requested. 


Design provides superior washing-rinsing 
action and more thorough extraction than 


smaller units. With the giant capacity and speed of a new LAUN- 


DRITE WX “25,” you can expand your services . . . 


Controlled acceleration lewers power con- 
sumption. 


Heavy-duty construction: stainless steel 


cylinder and shell . . . no gears or chains. 


Installs in 28” x 29” floor space on con- 


free your smaller units during busy periods and 
increase your profits. Customers line up to launder 
in the wx “25” because they can stuff it full . . . be- 
cause they can do a full family wash in 30 minutes. 
So don’t think in terms of installing just one wx 
“25” ... think big. . . think of the big volume 
profits you could make with two or three wx “25”s 


° ° : } , in- ! 
crete floor. No special foundation required. —_'*™ YOUF com-op: 


WRITE FOR DETAILS NOW! 


Aipuney 291Aas-yoiIno 


TROY LAUNDRY MACHINERY, Dept. CO-260 
Division of American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS 


Please send me details on the new, coin-operated LAUNDRITE 
we: “ZB 


FIRM 
TEC me 
Pet me 2 ee — 
EAST MOLINE, ILLINOIS 


CITY @ ZONE 
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Current trends and projected analyses 
indicate that the coin-op industry, 

still in its infancy, has 

along way to go before it stops 

growing. With an immediate market potential 
of 20 million families, 

a conservative estimate puts the 

number of coin-ops in the nation 

at 50,000 five years from now. 

Market saturation, says the author. 


is nowhere in sight. 


by Hy Schwartz 


oin-ops are here to stay! 
Despite attempts in some 
areas to legislate them out of 
business; 

Despite pressure from other 
sources to limit their growth and 
expansion; 

Despite these and other road- 
blocks, coin-ops have spread 
throughout the country, have 
taken firm root.in the American 
business economy and have be- 
come a _ recognized, respected 
part of the laundry industry. 

Today, coin-ops outnumber 
commercial laundries by a ratio 
of more than two to one. 

Today, coin-op sales in some 
cities outrank commercial laun- 
dry sales by a wide margin. 

Today, coin-ops have hun- 
dreds of thousands of dollars in- 
vested in machinery and pur- 
chase staggering amounts of sup- 
plies. 

But what about the future? 

What will coin-ops be like a 
year from now? Five years from 
now? Ten? 

Some industry experts believe 
they'll basically remain the same. 
They'll continue to be relatively 
small washing and drying outlets, 
catering to the small group of 
customers living in their sur- 
rounding areas. Some will have 
attendants; some won’t (see page 
26). Some will remain open 
around the clock; some won't. 

Others think the future of the 


COIN-OP 
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industry lies in the “king-size” 
operation which has _ already 


_ made its appearance in some 


areas around the country. These 
coin-ops would have anywhere 
from 50 to 100 washers and the 
comparable number of dryers. 
They would be housed in mod- 
ern, well lighted structures sur- 
rounded by huge parking lots 
and be strategically located in 
shopping centers or at the inter- 
sections of two well-trafficked ar- 
teries so they can cater to a much 
larger group of people coming 
from all parts of town. 

Then there are those who com- 
pare today’s coin-op to the cor- 
ner grocery store of yester-year. 
Starting as a small, neighborhood 
operation, the grocer ultimately 
graduated to the modern super- 
market, the “department store” 
of the food industry. 

The same future is predicted 
for the coin-op. 

Just as there are some neigh- 
borhood grocers still in business, 
some experts believe there will 
be some neighborhood coin-ops 
in business in the future. But the 
bulk of the quick-service laundry 
business they think will be done 
by “department store” coin-ops, 
offering washing and drying fa- 
cilities, coin-operated ironers, 
coin-operated shirt pressing 
equipment and even coin-oper- 
ated drycleaning, which has al- 
ready hit the market. 
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No one can say for sure at 
this time which prediction will 
come true but this much is cer- 
tain: 

The coin-op business has only 
begun to grow. 

Tremendous expansion during 
the next five years is expected 
by almost every expert in the 
field. In fact, conservative esti- 
mates peg the coin-op population 
in 1965 at the 50,000 mark. 

Will this continued growth 
aggravate the problem of satura- 
tion, already one of the major 
fears of some coin-op owners? 


20 million prospects 


Analysis of industry figures 
and population growth factors 
indicates saturation has not been 
reached yet and it won’t be 
reached for many years to come. 

It’s estimated that the 1960 
Census will show that the popu- 
lation of our country grew at 
least 20 million since 1950— 
climbing from 150 million to 
more than 170 million. These 
20 million people are all pros- 
pects for coin-op service, and 
there are more on the way. 

A breakdown of this growth 
by age levels reveals considerable 
increases in the young-married 
groups and in the over 65 cate- 
gory, hottest prospects for coin- 
Op service. 

Young couples are especially 
good prospects for two reasons: 





WHAT ‘ABOUT THE FUTURE? 


A working wife hasn’t the time 
to do her laundry during day- 
light hours, during the week. She 
wants week-end and night time 
laundry service. She can get it 
only at a coin-op. 

Young couples with growing 
children are big-bundle families. 
Even if they have their own 
washing machines, they want the 
convenience of coin-op service 
where they can do a full week’s 
wash in less than an hour. 

Golden Agers have a different 
problem: Many live in small 
rooming house apartments where 
washing machines are often not 
available. They, too, will wel- 
come the convenience of coin-op 
service with its automatic washers 
and dryers and its low cost. 

But there’s another factor to 
be considered when evaluating 
the possibility of saturation: 

Currently, only about one out 
of three families use “outside” 
laundry service—many use it in- 
frequently or just for shirts. This 
leaves an estimated 20 million 
families who are immediate pros- 
pects for coin-op service. Enough 
business to keep every coin-op in 
the country going at full capacity 
24 hours a day, with plenty of 
business left over for coin-ops 
to come! 

How do you get this business? 

The editors of CoIN-op will 
help with every issue of this pub- 
lication. © 





The Leitners' first coin-op, in a low income area, soon produced high income for owners. 


oin-ops are nearly foolproof profit producers, 
cr claim J. P. Leitner, Sr. and J. P. Jr., of Plant 
City, Florida. The father-son team is so con- 
vinced of this that they invested more than 
that evervone loves $55,000 in three coin-ops within the space of a 

¥ year. And their laundries are returning 50 to 

60 per cent on their investment. 
‘ e First of the stores went into operation in 1958. 
to use their coin-op Selection of this initial laundry came about after 
the Leitners thoroughly studied location factors. 
One factor considered was that the area selected 
should have a small number of home laundry 

facilities. 

The neighborhood best meeting this require- 
ment was an area heavily populated with low- 
income families. Here, ownership of home laun- 
dering facilities would be decidedly lower than in 


Florida owners find 


hy Dom Gatto 





Immediate popularity of coin-ops keeps stores open around the clock; 


size of customers’ incomes has little effect on volume Ci 
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Only Philco-Bendix gives you a 
complete line of commercial laundry 
equipment engineered for coin use! 


Now you can make sure that every the design, development and produc- the cleanest, the most attractive and 
piece of equipment in your store is tion of Philco-Bendix’s new com- efficient ever presented. Installations 
engineered super-tough for rugged plete line of commercial laundry combine unbeatable eye appeal and 
commercial use . . . that there is no machines. easy maintenance! 

second best in your line-up. That’s For example: You get built-in, Every machine is backed by a 
because thousands of highly skilled not tacked, wired or stuck-on, warranty. Here is the new complete 
man-hours have been poured into mechanical coin meters. Designs are line of models now available: 


IV or 


Commercial Dryer 











@ Double Load Commercial Washer 





The Double Load Commer- 












































cial Washer is engineered to 
give greatest efficiency and 
economy. It is a heavy-duty 
washer that brings in double- 
load profits. Advantages in- 
clude: a built-in mechanical 
coin meter and maximum- 
security coin vault; new cycle 
signal lights; an optional pre- 
soak cycle; a wash-and-rinse 
water-temperature selector. 


wC 9916 


OM on Loading Commercial Washer 


[his machine gives you revo- 
lutionary Ball Point Balance, 





The most efficient dryer in 
coin laundry today! It makes 
more money because it dries 
more loads in less time. It 
features: a giant 382” cyl- 
inder; a self-cleaning lint 
screen; interior light; 100% 
fabric safety; a high-density 
baked-enamel finish; a mira- 
cle-fabric temperature selec- 
tor; optional electric ignition. 


yt 


DC 9950- DC 9951 


The all-new Philco-Bendix 
Extra Capacity Washer is the 





xtra Capacity Commercial Washer 


















uceTS, the advance that ends work extra-rugged successor to the 
Plant stoppages due to overloading. famous WDC. You get: an 
con- You also get an amazing optional pre-soak cycle; the 
than blade-free agitator that sends world’s safest, cleanest wash- 
of a out 600 impulses a minute; ing action; new cycle signal 
2 a mono-directional drive sys- lights; a wash-and-rinse tem- 
0 to tem that completely elimi- perature selector; a sealed 
nates troublesome transmis- soap door and overflow hose; 
1958. sions; and a built-in meter. a built-in coin meter. 
after WC 8910-M WC 9910 
ctors. 
lected 
undry 
quire- PS SECO ae ea eS 
low- en i PHILCO CORPORATION i 
laun- § Commercial Laundry Sales Adv. Dept. CO-1 
an in j Tioga and C Streets, Philadelphia 34, Pa. i 
i Please send me information right away on the [| 
= new Philco-Bendix Commercial Laundry equip- Jj 
UR : ) FULL INFORMATION j ‘ment also the name of my local distributor j 
ae on the all-new Philco-Bendix — ' 
a NG oo es a 
Commercial Laundry Equipment 4 
y 7 Para a es ep ; Sse ' 
i i 
nace eal a Cite a ee ___ State i 
1 Philco- Bendix Commercial Laundry Equipment is brought to you by Philco Corporation. { 
COMMERCIAL LAUNDRY SALES hkewww eww een eeeeanae en = ad 
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Convenient area near dryers, where customers sort 


the more prosperous neighborhoods of the Hills- 
borough County city. 

Once this first unit went into operation, the 
Leitners received a surprise. Approximately 75 
per cent of the coin-op’s customers owned home 
washers. “In any case,” J. P., Jr. explained, “the 
operation went over big. Many women in this 
neighborhood are working wives and have to do 
the family wash after working hours. With limited 
leisure time, these women prefer our faster big 
capacity coin-operated washer-éxtractors and our 
dryers to their own slower, lower-capacity home 
equipment. 





Rains bring dryer business 0 
“Because of this, much of our business is at "| 
night, making it very profitable tc keep open ar 
around the clock. Many customers use only our ; 
dryers. When it rains, cars jam our parking lot ” 
and patrons line up in front of the dryers to re 
wait their turn.” - 
With this first store an immediate success, Leit- s 
ner quickly went ahead with plans for his second ch 
location. Store number two, opened in the sum- 
mer of 1958, is the smallest of the three, occupy- ec 
ing only 300 square feet. In terms of dollar vol- 
ume per square foot, this second store is the top u 
producer. A gross of $400 in one week is the ® 
record, with the weekly average around $300. 
Second store proved theory ° 
Three washers, four dryers and preparation of 
the small store represents an investment of 
$10,000. This original outlay should be returned * 
by this summer if the present volume continues. 
Actually, the second store was the “proof of : oe > _ 
the coin-op pudding” for both Leitners. The first 7 4 bai aa . 
store, they felt, succeeded because of special 
economic conditions inherent in its particular P. J. Leitner, Jr., demonstrates * 
location. The success of this second store, situ- the use of a dryer to customer. 
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HERE'S THE ANSWER 


from George Bolus and Preston Maddox, 
Operators of UniMac Coin Laundry, Chattanooga, Tennessee . . . 


"In December we opened the first UniMac Coin Laundry in this area and 
are amazed at how fast the business has grown. 

* "We were quite concerned about the customer's acceptance of a washer 
so completely different in appearance and operation. However, we were soon 
convinced the public prefers this type of washer because of the economy 
and time saving element in both the washing and drying. 

"We also have a coin laundry with home-type washers in the vicinity of 
_ new UniMac store, and each week UniMac has proved to be the customer's 
choice. 

"We are now considering a third store which will definitely be with UniMac 
equipment." 


UniMac is Preferred Because— 


@ The UniMac 500 Washer-Rinse-Extractor Combination, designed especially 
for coin operation, is rugged, compact commercial equipment that operates 
trouble-free year after year without costly maintenance. 

@ Only UniMac permits customers to Custom Wash anything they please, 
as they please — a few minutes for delicate fabrics, longer for heavily 
soiled work clothes and rugs. 

@ Jetspray rinsing and Hispeed 1725 RPM extraction cut drying time in 
half without reducing dryer revenue. Clothes dry without yellowing, are 
softer and fluffier, too. 

@ UniMac's 12-minute wash-rinse-extraction cycle is the fastest of any equip- 
ment. 

® Original installation cost is less. Operating Costs are less. Profits are 
greater. 

CIRCLE NO. 131 ON POST CARD 
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Do UniMac Coin Laundries Produce 
Greater Profits, More Satisfied Customers? 





SEE 
UniMac in Action! 
Booth 128-131 


AIL Convention-Exhibit 
Chicago 
February 24-28 





Get the facts today on the most profit- 
able coin laundry equipment you can buy 


WRITE DEPT. CO-20 


UniMac Company 
802 Miami Circle, N. E. 
Atlanta 5, Georgia 
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Necessary to any coin-op's success, say the owners, is an adequate parking lot. This lot, out- 
side one of the Leitner stores, is jammed on rainy days, when customers flock to dryers. 





ated in an outlying shopping center with average 
competition from home washers, proved to the 
Floridian COIN-OPerators that automatic laundries 

could also be profitable for them under “normal” 
conditions. 


Third plant opened 


Plans for a third store were formulated soon 
after the second store was a proven success. This 
third location, in operation since February, 1959, 
was placed next door to a drycleaning laundry - 


plant. This location was chosen because an older I 
building with enough land for a parking lot was 
available adjoining the drycleaning plant. This { 


third coin-op represented an original investment 
of $20,000 and was equipped with six 25-pound 
washers and six dryers. Since then, business has 
picked up so much that the third store had to 
be enlarged from 28 by 43 feet to 52 by 83 feet, 
not including the heater room or rest rooms. In 
addition, three more large washers, four dryers 
and 12 nine-pound washers were installed. 





i 
Venders pay rent I 
Pleasant lighting, comfortable chairs and clean- t 
liness create an inviting atmosphere. Coin-oper- : 
» ae . ated machines that dispense candy, cookies and 1 
ae soft drinks bring in enough each month to pay ; 
the rent. . 
The Leitners are so impressed by the heavy , 
return on their investment in coin-ops that they'll | 
"You'll catch on," P. J. Leitner, be ready to consider more stores when an oppor- 
Sr., tells customer at washer. tunity presents itself. © 
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Here’s what ONE MONTH’ 
j * 
como Wash nromotion loo 
ze 
{ and why It was “merry christmas” all SecemBeER Long 
] eC | FOR FRanchised Econ-O-wWash laundry Owners. 


National Advertising: 


McCall's ... favorite of over 6,000,000 women (and their families). 
TV GUIDE ... over 22,000,000 advertising 


impressions! 3 successive ads, with local addresses 









of every franchised Econ-o-wash laundry. 


Window and Wall Displ 


plus individualized 
handbills, radio commercials and newspaper ads... and wee 


contest for Econ-o-wash owners that everybody won! Just for entering, 
each franchised Econ-o-wash owner got a free subscription to McCall's. And to the 
owner doing the best promotion-—a beautiful Zenith Stereophonic Console 


as first prize! 


There’s still time to get in on 1960 promotion. Mail this coupon today! 
Po om omc ecm omems om omomng 
Durj ; i conowash COIN OPERATED LAUNDRIES 

uring 1959, franchised ECON-O-WASH laundry owners got 


The Small Equipment Company—Dept. B 

. A ‘ . ae Division of The American Laundry Machinery Company, Cincinnati 12, Ohio 
the biggest and best promotion in the industry. (Over 50 million 
advertising impressions!) And their traffic and profits prove it! 


I'm thinking about opening a coin-operated laundry. I'd like 
more details on the ECON-O-WASH Franchise—in time for 
What you see here is only one month’s promotion. And with the 


your big Spring Promotion! 





NAME 
end of one promotion comes the announcement of the next! Soon TITLE 
you'll be hearing about Spring 1960—when ECON-O-WASH onsen 
makes history with the biggest, most exciting promotion ever -eciaianias 


known in the laundry industry! , 
CLP Win sessinicins saan eres ca a 


SEE US AT THE AIL SHOW IN FEBRUARY. i om © @um Cn Ous Onn Ccn Onn Cum Onn Cum Onn On Omm 
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VENDING Can Build 
Plus Profits For You 


Soda, candy bars, cigarettes, pocket books are among the 


items you can vend for additional revenue. Some owners 


have found that the vending machine pays for the electric 


bill, others claim it has even paid for a month’s rent. 


N° matter how you want to 
slice the cake, you’re in the 
vending business! Most coin-ops 
now have detergent, bleach and 
bluing venders. These units have 
come to be standard equipment. 
They are as vital to the success- 
ful operation of your business 
as washers and dryers them- 
selves. 

According to a “conservative” 
prediction by an executive of a 
leading vending machine com- 
pany, vending machine sales will 
double in the next 10 years. The 
10 year period just ended saw 
nearly doubled sales over the 
previous decade. Schools, insti- 
tutions, department stores and 
stadiums, to mention only a few, 
have climbed on this gravy 
train. 

Income from vending machines 
have made a big contribution 
towards paying rent or for the 
purchase of new equipment. 
Vending machines — and the 
extra income that comes from 
them—are available to coin-ops. 

Here are a few suggestions on 
vending machine items that will 
build your profits. 

e Facial tissues. Pocket sized 
packets of facial tissues, usually 
sold for five cents, are a proven 
fast mover. With the “bring the 
kiddies” policy found in most 
stores, tissues are certain to sell. 
* Soda, candy bars, cigarettes. 


by Steve Blickstein 


Warm weather will boost soda 
sales, while the kids and teen- 
agers should keep candy bars 
moving. Cigarettes alway sell. Hot 
coffee and soups are cold weather 
suggestions. 

* Stockings and socks. If a 
woman needs anything it’s anextra 
pair of hose. Reasonably priced, 
stockings will attract your cus- 
tomers and remind them that 
they need more. Socks, especially 
for tots, are a natural seller when 
mom decides that kids never have 
enough of anything. Adult size 
or stretch socks can fill the third 
rack in this vender. 

° Pocket books. The gamut— 
from science fiction to westerns 
to love melodrama to best sellers 
—is available for vending ma- 
chines. When a customer has to 
spend upwards of a half hour in 
a coin-op, often with nothing to 
do or look at, a good book can 
be a big attraction. 

Owners who feel that vending 
machines will clutter their stores 
need only look to tandem and 
triple units that fit snugly into 
wall recesses or other convenient 
places. These multiple units are 
said to be more efficient and at- 
tractive than the individual ma- 
chines. The variety of colors 
available insures you against 
clashes with your color scheme 
or any other phase of your decor. 

Vending machines are avail- 


able under a variety of arrange- 
ments. The one found most prac- 
ticable to date is for the coin-op 
owner to rent space to a vending 
machine operator, who will install 
machines, stock them and see to 
all repairs. Some coin-op owners 
have even bought vending ma- 
chines outright; these are stocked 
by jobbers in most cases. 

Whatever the coin-op owner 
plans to sell via vending ma- 
chines, or however he chooses to 
handle its “@peration, he should 
remember the prediction of 
doubled vender business in the 
next decade. If he does, there'll 
be gold in them thar tills. O 


For Free 
LITERATURE 
about 
VENDING 
OPPORTUNITIES 
for your 
COIN-OP . 

Circle Number 26 
on Readers Service Card 
NO OBLIGATION 
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WHAT 
YOU 
SHOULD 
KNOW 
ABOUT... 


- CAL cw 


Z eolite water softeners are 
standard equipment with al- 
most every “power laundry.” 
And they’re widely used by at- 
tended quick-service plants. 
However coin-op owners are split 
down the middle about whether 
Or not a coin-op should have a 
water softener. 

There are good arguments on 
both sides of the fence: 

Extensive research has shown 
that soft water gives the cleaner 
wash coin-op customers want. 
The “rain soft water” appeal has 
proved an effective business get- 
ter in some areas. And soft water 
reduces scaling in the water lines 


wsater sotteners 


their loads. When the additional 
soap hits the soft water, the suds 
spill out of the washer onto the 
floor and usually there’s no one 
around to clean up the mess. 
Over-sudsing is also reported to 
reduce detergency action and 
may affect washer mechanism. 

Finally, a water softener does 
require some attention, and this 
adds to the time and cost of op- 
erating a coin-op. 

If you're thinking about in- 
stalling a water softener, there 
are many factors you should take 
into consideration before you 
make the purchase. Here are 
some of them: 





because the salts that cause scal- 
ing have been removed. 

On the other hand, softened 
water, particularly when hot, is 
reported to be more corrosive 
than hard water. 

Another objection: Customers A sodium zeolite tank for 
have a tendency to over-soap softening water usually consists 


@ Daily water requirements. 

@ Maximum gallons required 
per minute. 

@ Hardness of water supply. 

® Capacity of zeolite. 





How hard water is softened .. . 

Chemicals are used to change the composition of the water. As hard water passes through zeolite 
minerals, which act as sodium salts, the calcium and the magnesium ions in the water are ex- 
changed with the non-hardness or sodium ions of the zeolite mineral. 


How to regenerate your water softener 

back wash .. . solid impurities and mud from the zeolite are freed by forcing water 
up the bottom of the softener tank through the graded gravel and zeolite mineral. The mineral 
loosens and rises in the freeboard area. The impurities clinging to the zeolite are removed and 
forced out of the top of the tank. 

regeneration .. . is fundamentally a process where the hardness elements clinging to 
the zeolite are removed and replaced with sodium from a salt solution. This restores the capac- 
ity of the zeolite mineral to soften water. 

rinse .. . the rinsing step flushes out any remaining trace of calcium chloride formed in 
the regeneration cycle as well as excess salt solution left in the tank. Rinse is continued until 
the water runs clear and is free from any salty taste. 


service ... after the backwash, regeneration and rinse steps are complete, the water 


softener is returned to service. Depending on the size of the unit, the entire process lasts from 
a half hour to an hour. 
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If you want to promote ‘rain soft water, ”’ 


an appeal that has proved an effective business 


getter, here are some helpful facts 


of three distinct layers: the free- 
board, the mineral and_ the 
graded gravel areas. The free- 
board area is an open space at 
the top of the tank which allows 
the zeolite mineral to rise as it is 
backwashed. This area occupies 
a space equal to about 50 per 
cent of the height of the zeolite 
bed. 

The area immediately under 
the freeboard contains the zeolite 
mineral. The depth of the bed 
should be at least 2% feet, sup- 
ported by layers of sand and 
gravel. These layers help pre- 
vent the zeolite mineral from be- 
ing flushed out of the tank. 

There are other types of 
softeners equipped with special 
strainers that make it possible to 
eliminate the graded gravel areas. 
They also reduce the amount of 
freeboard area. This type of 
softener permits a greater depth 
of zeolite bed in the tank and, 





a a 


back wash 
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regeneration 


in some cases, a smaller tank. 

The original hardness of the 
water, the capacity (grains hard- 
ness removed per cubic foot of 
zeolite) of the zeolite mineral 
and the amount of zeolite in the 
softener are controlling factors 
of how long the softener will op- 
erate before it is necessary to re- 
generate or recharge the mineral. 

Once the zeolite in a softener 
has reached its capacity and is no 
longer capable of softening the 
water, the system has to be re- 
generated. This is accomplished 
in four simple steps. (see diagram 
below). 

After regeneration, the soften- 
er continues to operate until the 
zeolite has again reached its ca- 
pacity, making it necessary to re- 
generate the system once more. 

There are many types of zeo- 
lites available for use in water 
softeners. The exchange capac- 
ity of this mineral can range from 


3,000 grains (Low Capacity 
Greensand) to as high as 24,000 
grains (Resinous Styrene). The 
cost of the high capacity zeolites 
is great when compared with 
Greensand types. However, the 
high capacity zeolites offer the 
advantage of eliminating six or 
seven times the amount of hard- 
ness that is removed by Green- 
sand types. Thus, high capacity 
zeolites give longer periods of 
service between regenerations. 

The amount of salt needed for 
regeneration is approximately one 
half pound for each 1,000 grains 
of hardness removed. In other 
words, for a water supply of 10 
grains hardness, using 10,000 
gallons of water between regen- 
erations, the salt requirement 
would be 50 pounds. 

The four simple steps required 
to regenerate a zeolite water 
softener takes less than an hour. 
It’s an hour well-spent. © 
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Designed for 
Coin-Operated Laundries’ 


Now—for the first time anywhere—you} 
can buy a rugged, industrial-type washer} 
designed and built specifically for coin-— 


operated laundries. This machine offers fea- ; 





tures that build business and profits ... of-| 
fers you a terrific competitive advantage} 


over ordinary, coin-operated stores. 





large “‘Agi-Tumble”’ 

cylinder holds a double load 
... assures Cleaner, faster washes for 
as little as 1% cents per pound. 
Housewives like it! 





Send heavy duty, indus- 
trial type construction re- THE FAMOUS FORSE EXTRACTOR 

duces “down” time, increases in- 
come. Cylinder, front and top are SAFE—Lid must be closed for motor to start... 
stainless steel. Carries famous Forse cannot be opened until motor shuts off, and 


basket comes to a complete stop. 


1-, 5-, 10-year guarantee. 


FOOLPROOF—Brake engages automatically if 


IN) Tata 1t all elec- load gets out of balance, or if garment comes 
out of basket. 





trical and me- 
chanical controls are instantly acces- ATTRACTIVE—Square, stainless steel tub is 
sible from the front of the machine. completely sanitary and harmonizes with any 
Entire unit can be replaced in five other equipment. 
minutes. 
Gives YOU Greater Profits 
ene en een rome eee naney amity —~ 


Please send me your 12-page book on 
Forse coin-operated laundry equipment. 












FORSE CORPORATION + Anderson, Indiana 
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Full time attention to all details 


nets coin-ops maximum profits 


by Richard Ziff 


ag are a full time occu- 
pation, says John A. Levy 
owner of three stores in Nassau 
County, New York. Levy, whose 
investment runs into six figures, 
firmly believes that part time 
attention to a coin-op—or any 
business for that matter—will 
result in partial profit. The maxi- 
mum profit potential of any coin- 
op will be realized only by work- 
ing at it, he says. 

“Ours is a small detail busi- 
ness. There are coin changers to 
fill, coin slots to empty, lint traps 
to clean and a 101 other little 
things that all help to keep the 
dimes and quarters coming in. 
My machines must run faultlessly 
in order for them to make money 
for me. Maintenance, therefore, 
is a daily chore. 

“Right now I don’t need a full 
time repairman. I do much of the 
preventive maintenance myself. I 
call in a mechanic for the more 
involved jobs. However, when I 
get five or more stores, a full 
time mechanic on my _ payroll 
would certainly prove to be an 
economical move. 

“In addition to keeping my 
equipment in top shape, this em- 
ployee could be used to fill my 
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laundry supplies vending ma- 
chines and help with other duties. 
My time could be freed for find- 
ing new locations and solving 
other managerial problems.” 

The former Wall Street stock 
trader is a comparative newcomer 
to the coin-op industry. However, 
he’s no novice when it comes to 
figuring out how best to run a 
business. He entered the field 
only after giving the money- 
making potential of coin-ops 
careful scrutiny. Equal attention 
was paid to the intangible aspects, 
such as the feeling one gets from 
owning his own business. 

When the former financier 
reached a conclusion—that of 
opening his own coin-op—he had 
enough faith in the decision to 
give up his Wall Street job and 
devote all his energies to mak- 
ing his coin-ops profitable, in- 
telligently run businesses. So 
far, he says, his faith has been 
justified. 

His first location, opened in 
November, 1959, in Floral Park, 
New York, features a simulated 
volcanic rock wall, easy-to-read 
“strip” signs and two types of 
washers. The store has 17 front- 
loading 16-pound units and five 





Former Wall Streeter 
gets maximum profits 
from his three Nassau 
County, N.Y., stores 






































"Next time,” advises Levy, “use 
just a little less soap in the 
washer." He's always on hand to 
answer his customers’ queries. 


23 






the instantaneous water heater created 


expressly for the automatic laundry 


Trim... and terrific! As attractive as your 
washers...the new WEBEN Koppermatic 
is good looking enough to set out front. And 
efficient ... it’s designed to bring you bonus 
efficiency with finned copper heat exchanger, 
9 times more efficient than conventional 
tubing. Engineered with the requirements of 
coin-ops kept clearly in mind... intensively 
tested ... the Koppermatic gives you many 


exclusive advantages. 


i” no exposed controls, wiring, valves or regulators ... HANDSOME 
self generating controls... NOT DEPENDENT ON OUTSIDE ELECTRICAL POWER 


above 80% thermal efficiencies ... MAXIMUM ECONOMY 


completely automatic controls with 100% shut-off .. . DEPENDABLE AND SAFE 


compact, lightweight design... EASE OF INSTALLATION 
models of 400,000 and 600,000 btu/hr inputs .. . HIGH RECOVERY RATES 
durable copper heat exchanger...GUARANTEES LONG LIFE 


estern 
Boiler Engineers, Inc. 


1616 Anson Road 7-6331 Dallas, Texas 
manufactured by WEBEN manufacturers, inc. 


SEE IT AT THE 1960 AIL CONVENTION IN CHICAGO — FEB. 24-28 —-BOOTHS NO. 135-136-137 
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“Clothing comes out of dryer 
fit for folding,'' customers say. 
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Same design is used far all of Levy's 
stores (left). Inside, customers can 
refresh themselves while comfortably 


waiting for their 


10-pound machines. Nine 50- 
pound dryers, several vending 
machines and a coin changer 
were also installed. This loca- 
tion is open 24 hours a day, six 
days a week. 


Elmont location 


The second location, opened a 
month later in Elmont, New 
York, is Levy’s pride and joy. 
This store also carries the simu- 
lated volcano rock theme char- 
acteristic of the franchise. It is 
equipped with 25 16-pound and 
five 10-pound washing machines. 
Fourteen dryers handle the work 
finished by the washers. Several 
vending machines for laundry 
supplies, nuts and soft drinks, 
and two coin changers are also 
available to customers six days 
a week, 24-hours a day. 

Equipment installed in the 
third coin-op consists of 20 large 
and five small washers. Eleven 
dryers will handle the work. This 
third store is in Long Beach. 

Many of Levy’s customers own 
home washers. But they often 
make use of his dryers. “This is 
O.K. with me,” he says, “it’s bet- 
ter to get half a cake than none 
at all. These people are getting 
the coin-op habit. They come 
here when their home washers 


clothes to wash. 


break down,” he says. 

Most of the homes surround- 
ing the Elmont location are 
about 10 years old, Levy points 
out. Ten years ago many of the 
home owners bought small ca- 
pacity home washers. At the 
time these washers were bought, 
many of the families were small- 
er. Now, 10 years later, the 
home washers are inadequate for 
the needs of these people. Fur- 
ther, Levy says, the machines are 
old and break down. 

“Using my large capacity 
washers and dryers, a woman can 
do the family wash in about an 
hour. Since I devote my full 
time to the coin-ops, the women 
are assured that my equipment 
is in top shape,” he says. 


Part-timers profit 


Levy does not deny that the 
part time operator can make 
some profit in coin-ops. How- 
ever, the money a man can make 
in this business is attractive 
enough for him to devote his full 
time and to “get me to think 
about a chain of perhaps 10 or 
20 _ stores. From then on, 
there’s no telling where the op- 
eration can go. The White 
Tower started out as a one ham- 
burger stand deal, didn’t it?” © 
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YES 


HE owner of four coin-ops in 
Houston tells why he employs 
an attendant in each: 

“I like to keep my stores spot- 
lessly clean all the time. Maybe 
I’m nuts on the subject but I’ve 
had many people tell me that the 
main reason they come to my 
store is because it’s so clean. If 
that’s going to get me business, 
it’s worth the money. 

“But that’s not the only reason 


why I believe coin-ops should 
have attendants in them. Here 
are a few more: 
Almost every one says 
3 fF But not everyone 
f\ TIE N D F D unattended units. 





NO 


OIN-OP owners who favor 

an unattended operation 
have two basic arguments to sup- 
port their viewpoint: 

1. _Housewives want to do 
their own washing, without help 
a n ae from a “stranger.” 

F we SELF SERVICE a. 2. The high cost of labor, 
~ et 4 SERVICE oo combined with the low selling 
! ris er price of coin-op service, makes 

i an attendant economically un- 
sound. 

Here’s what they have to say 
in detail: 
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“For one thing, when people 
(especially women) go into a 
store, they like to be greeted by 
someone. They like to know 
they’re wanted. Just a smile or 
a friendly ‘hello’ by an attendant 
can go a long way to win a reg- 
ular customer. 

“Another thing: A lot of men 
use our stores. They can be 
graduate mechanical engineers or 
the handiest of men around the 
house, but most of them seem 
confused when they try to wash a 
load of clothes. Sure, we have 
the usual instructions, written in 
simple language, but people just 
don’t know how to read anymore. 
And plenty of them jam the 
equipment or lose coins because 
they don’t know what to do. 


Down through the years, vari- 
ous studies have found that most 
women don’t mind washing 
clothes. Some, in fact, say they 
like it. Almost all of them be- 
lieve they’re experts—especially 
when it comes to washing their 
own family’s laundry. This is the 
reason why commercial laundries 
have been unsuccessful in attract- 
ing more than a fraction of their 
potential market even as part- 
time customers. And it’s the rea- 
son why home washing contin- 
ues to be so popular. 

When a woman washes in her 
own basement laundry, she gets 
no help; she’s on her own. Coin- 
ops, some operators believe, 
should merely be extensions of 
home laundries. They should be 
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“Our girls are given specific 
instructions not to interfere when 
a customer is washing and they’re 
not permitted to do the washing 
for customers. But if they see 
someone who apparently needs 
help, they offer their assistance. 
In fact, our girls know most of 
our regular customers. If they 
see a new face, they immediately 
ask if they can show them how 
the machines work. 


Making change 


“Then, of course, there’s the 
problem of making change for 
bills—a dollar on up. I’m in- 
vestigating some of the changers 
that handle folding money, but 
until I get them, customers get 
change from my girls—instead of 


coin-ops are good business and here to stay. 


agrees about whether to have attended or 


more attractive, better equipped 
and better maintained. But 
when a customer walks into a 
coin-op, she should literally feel 
“at home.” Putting an attend- 
ant in the store breaks this home- 
like atmosphere. 


Self-service important 


Any attendant who is worth 
her (or his) pay will keep an eye 
out for customers who might 
seem to be confused by the ma- 
chinery and the routine. She'll 
offer her services unsolicited. 
That could lead to customer dis- 
satisfaction and a loss in future 
business. 

Some zealous attendant might 
even offer to wash the clothes for 
the customer; this could lead to a 


trying to get it from some of the 
neighboring stores. That’s an- 
other goodwill builder.” 

This Houston operator’s views 
are echoed by many coin-op own- 
ers throughout the country who 
have hired attendants for their 
stores. 

What about the cost involved? 

In the case of the Houston 
man, his girls sell soft drinks, 
candy, grocer-size boxes of soap, 
etc. He has dispensers, too, for 
customers who want to use them. 

Other owners are using an- 
other gimmick: Following the 
lead of cleaning, laundry plant- 
owners who are opening coin- 
ops, these operators have worked 
out “agency” deals with local 


continued on page 59 


Here are arguments to help you make up your mind. 


breakdown in the coin-op’s basic 
customer attraction—self-service. 
Even if the customer didn’t 
object to the attendant’s help or 
to the “drop-off” service, there’s 
a big question in the minds of 
many coin-op owners whether or 
not they can afford an attendant. 
Even if coin-ops don’t come 
under the Federal Minimum 
Wage Law (and there’s a chance 
some might in the near future) 
most operators will have to pay 
at least one dollar an hour if they 
want to get any kind of help they 
can trust. That takes a big 
chunk out of a store’s profit. 
Furthermore, it’s difficult to 
et an attendant to work the late- 
vening shift or on weekends— 


continued on page 59 


§ 
e 


27 





SIGNS 
SELL 


Available any way you want them, 
signs can be your most ef- 


fective merchandising tool. 


\ ¢ 
a 


Use them wisely and profit \3 


by Ray Lofaro 


AK crchandising men will tell 
you that nowadays even if 


you build a better mousetrap the 
public won’t beat a path to your 
door — unless you have a sign 
over it. 

Preferably an electric sign. 

Outdoor signs come in all 
sizes, shapes and colors, and 
range in price from a few hun- 
dred dollars to several thousand. 
While cost is always important 
when selecting a sign, the experts 
say that primary consideration 
should be given to the role your 
sign will play in your sales-getting 
efforts. 

For instance: 

If you want your sign to mere- 
ly be a landmark telling people 
going by where you're located, a 
simple neon job giving the name 
of your store may be sufficient. 

There’s one big drawback with 
the neons—the kind the corner 
drug stores use: They’re often 
difficult to see during daylight. 

This problem is overcome by 
the modern shadow-box signs 

continued on page 33 
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in your 
choice of 


at no 
extra cost! 





Rectangular shape of the Huebsch '37- A” 
makes it ideal for side-by-side multiple in- 
stallations. Controls are in the front, drive 
mechanism in rear... for fast, easy servicing. 





") beautify your 


surroundings with 
equipment that 

| harmonizes with 
your color scheme 





MIX ’EM OR MATCH ’EM! Some operators order Huebsch 
Tumblers in colors that blend with the surroundings. Others 
prefer colors that offer a contrast. The choice is up to you. Just 
specify the exact color you desire (a color swatch will do) and 
we will duplicate the color. There is absolutely no charge for this 
service. Whether you operate a self-service laundry, a motel, an 
apartment building, a regular laundry... in fact, any type of 
dryer installation... here is an opportunity to make your sur- 
roundings modern and colorful without one penny of extra cost! 


vx ll GAS-HEATED 
‘ai - TUMBLER 












ORIGINAL FEATURES FROM HUEBSCH ORIGINATORS make the 
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HUEBSCH s7« 


best for Self-Service Laundries 
and all other coin-operated installations 













SELF-CLEANING 
LINT SCREEN 


Automatically cleans itself and deposits lint 
on “Magic Carpet” for fast, easy removal. 


J ==] 


MAGNETIC DOOR LATCH 


Safe, sure, silent door 
closing. Modern design eliminates 
triggers, buttons, springs. 















EASY-TO-REACH 
COIN METER 
Built-in, flush-mounted, at 
convenient height. Standard 
models (without coin meters) 
also available. 









CHOICE OF ANY 
COLOR 

Choose any color you wish. 
We will match it without 
any charge. 


















AUTOMATIC 
BACK-DRAFT DAMPER 


prevents hot air and lint 
from blowing back into 

tumbler. Protects pilot light, 
keeps surroundings coo! ur. 


ONLY 37” TUMBLER s 
IN THREE SIZES é 
Huebsch is only manufacturer _ 
to offer choice of three sizes: 
Ww kee je cee, 
ay”’ « 18". 


HIGH TEMPERATURE 
LIMIT CONTROL AND 
AIR FLOW SWITCH 


EASY-TO-ADJUST FEET 
for quick, easy leveling and 
alignment of tumblers, 

regardless of floor slant. 


standard equipment on 
all models. 





HUEBSCH ORIGINATORS 


MILWAUKEE 1, WISCONSIN 





MANUFACTURER OF TUMBLERS 





This sign, easily visible in daytime, stresses price, while ... 


. + + this one, also featuring price, attracts night time trade. 
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used widely throughout the in- 
dustry. 

The shadow-box sign uses 
opaque glass or a plastic mate- 
rial on both sides with a light 
source inside, hidden from view. 
The plant name is painted on 
both sides of the sign in colors 
selected by the owner. At night, 
the sign is visible a considerable 
distance. During the daytime, 
the plant name can also be seen 
clearly because the opaque glass 
or plastic makes an excellent 
background. 


Sales message given 


Usually these signs carry just 
the plant name but larger ones 
are available which offer suffi- 
cient space on which to print a 
quick sales message. 

For example: 

A Seattle coin-op owner tells 
the public he’s open “25 hours 
a day.” That’s the only sales 
message he has on his sign but it 
effectively gets across the idea 
that he’s opened around the 
clock. It’s also clever enough to 
be a “conversation piece.” Even 
though the sign has been up for 
more than a year, some people 
still tell him that there are only 
24 hours in a day. 

A number of store owners who 
don’t remain open all night give 
their store hours on the sign. 
Often those who have attendants 
on duty make that known on 
their signs, too. 

Another favorite is “rain-soft 
water” to plug the fact that the 
store uses a water softener. 

Some coin-op owners use a 
changeable letter sign to tell a 
fast sales story. The changeable 
letter sign, built somewhat like 
a shadow-box, also uses opaque 
glass or plastic with the light 
source hidden. between the two 
sides. In addition, it’s so equipped 
that you can mount letters on it 
to spell out a message. The let- 
ters can be removed or “changed” 
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as desired to provide a fresh mes- 
sage as often as you want. 

With the popularity of change- 
able letter signs growing in recent 
years, many operators have used 
it to tell a straight advertising 
message. Others have gone into 
clever sayings which act as an at- 
tention getter. For example, 
here’s one often used gag-line: 
“We wash everything but your 
baby.” 

This one was aimed at men: 
“Don’t let your home washer kill 
your wife. Do it here—faster.” 

This incident was repeated a 
number of times in different cities 
throughout the country: The 
sign read: “If you can read this 
sign, blow your horn.” So many 
cars going by honked their horns 
that people in the neighborhood 
began complaining to local offi- 
cials about the noise. In one in- 
stance, a newspaper carried an 
editorial criticizing the coin-op 
owner for creating a nuisance. 

The owner changed his sign— 
after enjoying all the publicity he 
could get out of it. The new 
sign read: 

“If you can read this sign, 
DON’T blow your horn. Just 
come in.” 

A lot of people did, he reports. 

Changeable letter signs can al- 
so serve as good public relations 
devices. Some operators publi- 
cize local community affairs or 





Signs are where you put them. 
This clock gives both time and 
message. 
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Spectaculars 


drives — like the Community 
Chest, Boy Scouts and Girl 
Scouts. Some play up local high 
school or college events such as 
football games or dances. 

This type of message isn't 
necessarily an attention getter or 
a plug for the plant, but it builds 
community goodwill. People 
like to do business with good 
neighbors; they’re especially im- 
pressed when one of their pet 
charities or groups is given free 
advertising on your sign. 

Some changeable letter signs 
can be purchased with a neon top 
for the plant name, or a similar 
device to show the name of your 
store. They can also be obtained 
with “flashers” and other motion 
devices. 

These “spectaculars” are also 
available without changeable let- 
ters. These are glorified neons 
which primarily give the plant 
name and employ some attention- 
getting device. 

One such sign gives the store 
name and shows drops of water 
falling into a pool. The color 
and the motion are striking and 
do much to distinguish this coin- 
op from its neighbors—all of 
which have some kind of electric 
sign. 

Most retail businesses today 
have some kind of sign—usually 
one that lights up at night. If 





A conversation piece like this one 
has its effect. 


your store is surrounded by these 
signs, you have a real problem 
identifying yourself. If your 
neighbors are using gaudy flash- 
ers, a simple sign may do the 
trick for you. If they’re using 
simple neons, you may want to 
consider a more elaborate sign. 
The main thing is to get recogni- 
tion so that people know you're 
in business—and want to do busi- 
ness with you. 

In helping you sell, signs tell 
the public where you are, help 
you sell your services and, if you 
use some imagination, help you 
build community goodwill. Select 
your sign as carefully as you se- 
lect your equipment, and be sure 
you install a sign that will make 
the public beat a path to your 
door—not someone else’s. © 
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PROFIT-PROVED! 


Maytag’s complete Coin-operated Laundry Package— 


pays off fast in new stores and old ones, too! 





OPEN 24 HOURS @ | WASH 
> 7 DAYS AWEEK 25¢ 


The new Maytag Coin-operated Laundry Package 
is designed to help you open flourishing new coin 
laundry stores, or put profitable new life into old 
stores (either conventional or coin-operated). 


MAYTAG‘S 7 SPECIAL 
SERVICES GET YOU STARTED FAST! 


1. Financial help—Successful coin-laundry case 
histories help you chart a clear financial course. 
Well-known success of coin laundry operations 
makes borrowing easy. Only a moderate down 
payment is required. 

2. Selection of buildings, locations — A proved 
method of rating locations—based on hundreds of 
successful cases—assures the best possible loca- 
tion for your store. Complete facts on building 
sizes, types, parking, traffic flow potential, etc. 

3. Technical know-how-—Specific information on 
water systems, electrical service requirements, 
plumbing facilities, hardness of water in local 
area, and many other vital facts. 

4. Advertising — You are supplied with a com- 
plete advertising service, including illuminated 
outdoor signs, colorful window displays, adver- 
tising mats and layouts, handbills, interior dec- 
oration, instructional signs. 

5. Promotion—You have access to our idea file on 
proved successful promotion activity. These are 
the promotions that can multiply your traffic flow 
overnight. 

6. Grand opening— You get full facts on conduct- 
ing a grand opening “spectacular,” proved suc- 
cessful and personalized to suit your needs. 


7. Equipment — Most important, the washability 
and dependability of the new Maytag Coin 
Washer is the cornerstone of profitable coin laun- 
dry operation. Its 20 built-in features — checked 
and approved by coin laundry operators and dis- 
tributors—give you a rugged, tamperproof washer 
that’s foolproof to use. Equipment includes 
Maytag Gas or Electric Coin Dryers, plus, heavy- 
duty commercial dryers, water systems, high- 
profit vending equipment for bleaches, deter- 
gent, etc. 

For further information on Maytag’s complete 
Coin Laundry Package, mail coupon below. Start 
improving your profit picture now. 


YOUR CUSTOMERS KNOW 





MAIL NOW FOR FULL INFORMATION! 
The Maytag Company, Newton, lowa, Dept. CO-2 


Gentlemen: Please rush me full information on the 
Maytag Coin-operated Laundry Package, and on new 
Maytag Coin Washers and Dryers. 


NAME 
ADDRESS 


ee ZONE STATE cada 


CIRCLE NO. 118 ON POST CARD 


FEBRUARY, 1960 
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New York City owner, 


with home-like _ store, 


sees vast market in 


apartment housewives 
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More than 11,000 mothers like this 





a 


one brighten coin-op's future. 


Simplicity and taste spur store volume 


Washers or prescriptions, it's all retailing to 





Virgil Corti. 


y decorating a new coin-op 

with simplicity and _ taste, 
Virgil A. Corti, owner of the 15th 
Street Laundromat in New York 
City, has in little more than two 
months made substantial inroads 
into a market of vast potential. 
Located directly opposite Stuy- 
vesant Town and Peter Cooper 
Village, an apartment concentra- 
tion of 11,000 families, Corti’s 
coin-op has gained immediate ac- 
ceptance. Its pleasing color 
scheme and plentiful lighting are 
in sharp contrast to the dark 
laundry rooms in the apartment 
buildings. 

Twenty-two pastel blue 9- 
pound washers line the pink walls, 
and there are seven blue dryers 
and an ivory colored extractor 
in the rear of the store. 

“I knew it would bring busi- 
ness,” said Corti, “because 
women like light, airy surround- 
ings and soft, pleasing colors. 
They come in here with their 
children who have come to run 
around and play, and naturally 
feel relaxed while waiting for their 
laundry.” 
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MADE FOR EACH OTHER! 


The brand new Launder Bar (Deluxe Model 432D) is the-only machine that is engineered 
and designed specifically for coin automatic laundries! Launder Bar delivers by jam- 
proof gravity feed 432 inner-lined, leak proof boxes of fabulous double load DO-I6 
Concentrated Detergent, Bleach, Bluing and Ammonia! Show a 40% profit — put DO-16 
Concentrates in the 432 box capacity Launder Bar and only reload once a week! 
Launder Bar and DO-16 are made for each other and your coin automatic laundry! For 


complete information and free samples, write to: DO 16 CORPORATION 
a 


62-11 35th Ave., Woodside 77, L.I., N.Y. 
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Tom Jones checks to see if dryer 
heat has melted plastic diapers. 
Women are urged to keep them 
out of unit. Some are forgetful. 





The family concept of laundering 
is illustrated as mother tells junior 
how to operate nine-pound unit. 
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Aside from the fact that his 
customers like soothing, clean- 
looking colors, Corti has learned: 

e There is no such thing as a 
traditional washday any longer. 
Where Monday had been the day 
the family wash was invariably 
done, any day of the week can 
be a peak washday. 

© There is no specific time of 
day when wash is done. Thomas 
R. Jones, who manages the coin- 
op, was completely amazed when 
machines were in use on Christ- 
mas Eve—at 11p.m. New Year’s 
Eve saw celebrants, dressed for 
parties, bringing in loads of laun- 
dry until nearly 11 p.m. 

© Women like to do their own 
laundry, and even though the 
coin-op is in a store they still feel 
at home while the wash is in the 
machine. Manager Jones stands 
by with change, explains the oper- 
ation of the machines (if needed ) 
and greets and chats with custo- 


mers. He does not do any of the 
washing. 

e There are generally no “low 
income” or “high income” neigh- 
borhoods in present day New 
York City. Corti’s coin-op on the 
thickly populated east side of the 
city has customers of a wide range 
of economic, educational and 
ethnic groups. This means only 
one thing to Corti: everybody 
loves a coin-op. 

The coin-op idea came to Corti 
during his vacation last summer, 
when he accompanied his wife to 
a coin-operated laundry in the 
resort town. When he returned to 
the city, Corti made plans to 
move his drugstore (which had 
been at the same location for 132 
years and was New York’s third 
oldest) to an opposite corner. He 
installed the coin-op in the va- 
cated store at an investment of 
$23,500. He pays $480 a month 
rent for his location in this busy 


commercial district. The newly 
decorated drug store, like the 
coin-op also features simplicity of 
of design and soft colors. 

Corti graduated from college as 
a pharmacist, but taught high 
high school in New York until 
the United States entered World 
War II. A captain at the end of 
the war, he learned retailing prin- 
ciples, successful in his pharmacy, 
which he has carried to his coin- 
op. Aside from washing and dry- 
ing equipment, Corti has a change 
maker and a detergent vending 
machine. He expects to install a 
soda dispensing machine before 
the summer. 

“I believe the simpler and 
roomier I keep my laundry, the 
better off Ill be,” said Corti. 

As for the future, Corti plans 
to open two or three more coin- 
ops, but doesn’t know where or 
when. This, he said will depend 
on business this summer. © 
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— Greenwald’s 5900 Accumulator Mechanism is the first choice 
< < of major manufacturers as standard built-in coin meter equipment 

igh 
until for automatic dryers. And for good reason! Greenwald’s 
lorld superior engineering, rugged construction and trouble-free design 
id of meet every requirement for tough coin store service. You’re sure 
prin- of dependable performance, lower maintenance and 
lacy, increased efficiency with the Greenwald 5900 Mechanism... backed 
>oin- by Greenwald’s nationwide reputation for service and integrity. 
dry- 
- od Consider these features: Simple operation, UL approved switch, 
ding variable timing, sealed timing motor, high temperature wire and 
all a overall handsome appearance. 
fore As the leading specialists in the design and manufacture of q: coin meters for the 

laundry industry, H. Greenwald presents a unique combination of ex; ind engineering know-how... 

_ offering the most complete line of coin meters to meet any equipment or installation remind 

the 
lans | 
‘oin- s 
a H. GREENWALD CO. 
end Z 1340 METROPOLITAN AVENUE, BROOKLYN 37, NEW YORK 

largest manufacturers of coin meters for laundry equipment 
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he Di Carlo bill, to have all 

coin-ops in New York City 
attended, was referred back to 
committee by the New York City 
Council on January 12. The pro- 
posed legislation was opposed by 
the American Automatic Laun- 
dry Foundation, a New York 
association of coin-op owners. 

Before more than 300 at an 
emergency meeting the night prior 
to the presentation of the bill, 
Hyman Bravin, General Counsel 
to the Foundation, urged unity 
and support in combatting the 
legislation, which he termed 
“oppressive.” Support for the 
Foundation’s drive against the 
bill was obtained from a body of 
manufacturers, suppliers and dis- 
tributors at a meeting a week 
earlier. Had the bill been passed, 
it would have been sent to the 
mayor for his signature and a 
subsequent public hearing. 

Bravin said impetus to submit- 
ting the bill before the City Coun- 
cil was proposed by chairman of 
the city’s Committee on General 
Welfare after the showing of 
television program in which the 
body of a slain gangster is hid- 
den in a dryer of a coin-op. A 
similar bill was proposed in 
August, 1958 but referred back 
to committee. 

The Foundation’s course of 
action since the temporary re- 
straint of the legislation, said 
Bravin, will be an attempt at 
compromise legislation with city 
officials. 


In a later meeting of the 
AALF, the membership voted to 
fight any legislation that would 
force them to close on Sundays. 
The group also empowered Bra- 
vin to suggest a six-point amend- 
ed DiCarlo Bill to city officials. 
These six points are: 

1—Since the city wants some 
sort of regulation over coin-ops, 
the AALF would suggest that 
the Board of Health be the city 
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agency to control them. This 
would mean a permit must be 
obtained from the Board of 
Health; a practice followed by 
owners of basement washing ma- 
chines. 

2—A license fee should be as- 
sessed on each store, not on each 
washing machine in the store. 

3—Coin-ops must adhere to a 
sanitary code. 

4—Coin-ops must maintain a 
specified standard of lighting. 

5—*“Blind” corners in stores 
must be eliminated. 

6—Hot water must not be less 
than 140° F. 


Florida Fights 

Florida coin-op owners have 
joined to battle a state amuse- 
ment and gambling tax. As 
grounds for the levy, the state 
claims that all mechanical devices 
activated by the insertion of a 
coin are ipso facto amusement 
machines. 

The Coin Laundry Operators’ 
Association of Florida, as the 
group has dubbed itself, has met 
in August, October and Novem- 
ber in an effort to get temporary 
respite from the tax from _ the 
Attorney General and Comptrol- 
ler General. 

Their second objective was to 
build up membership, initiate 
publicity and to present the legis- 
lature with a tax and sanitation 
bill for coin-ops. This is the asso- 
ciation’s second attempt to ob- 
tain an amendment bill regarding 
existing tax legislation. 


Special Gas Rate 

At its November meeting, the 
Coin-Operated Self-Service Laun- 
dry Owners’ Association, Inc., 
serving the greater Detroit area, 


was Offered special gas bill rates | 


by the Michigan Consolidated 
Gas Company—if their gas bills 
exceeded $115 a month. Spokes- 
men for the utility company told 


owners that subscribing to the 
“Rate 6” contract, an annual 
agreement, they would pay a 
$115 per month minimum gas 
bill. Any bill of over $115 would 
be discounted to less than would 
be paid commercial gas compa- 
nies. Owners were also told that 
bills amounting to less than $115 
under this contract, would require 
the minimum payment neverthe- 
less. 


Coin-op dry cleaning 

At least two manufacturers will 
exhibit coin-operated dryclean- 
ing equipment at the A.I.L. con- 
vention according to the Associa- 
tion. There has been considerable 
interest, says the A.I.L., in this 
type of equipment by owners of 
coin-op laundries. 


A.I.L. Convention-Exhibit 

Coin-ops will be an integral 
part of the American Institute of 
Laundering convention for the 
second year in a row. This year’s 
conference, the Institute’s 72nd, 
will be at the Conrad Hilton, 
Chicago, from February 25-28. 
The convention’s theme is “Serve 
and sell like °60.” James W. 
Foasberg of Long Beach, Cali- 
fornia, will preside and David P. 
Wallace, Jr., of Dallas, Texas, 
will deliver the welcoming ad- 
dress. 

The A.I.L. exhibit will be at 
Donovan Hall, International Am- 
phitheatre. More than 200 com- 
panies are expected to participate, 
many of them showing the latest 
in coin-op equipment. The edi- 
tors of COIN-OP will be at booths 
B-1 and B-2. 


continued on page 60 


ATTENTION 
CHICAGOANS 


For Association informa- 
tion in your area contact: 
Adolph Klein, Pres. 
Midwest Association of Automatic 


Laundry Stores of Chicago 


134 N, LaSALLE STREET 
CHICAGO 2, ILLINOIS 


COIN-OP 





th 
nual 
ya 
gas 
ould 
ould 
npa- 
that 
115 
juire 
rthe- 


THIS IS NO TIME TO 


It makes good business sense to join the leaders. The Aldry 
Dryer is designed and built specifically for laundry stores 
for ALD by the manufacturer whose creative engineering 
Capabilities are respected and recognized throughout the 
world and whose advances are imitated years later. 


: Aldry Dryers 
’ manufactured for ALD 
by Huebsch Originators 


Whether you need ruggedly built Aldry 
Commercial Dryers which will handle one to six 
loads with ease... or other trouble-free equipment 
for an entire new store, it’s smart to consult 

ALD. Proper balanced equipment, engineered 
exclusively for the laundry store industry... backed 
by intelligent store planning, a national service 
and parts organization, and the nation’s most 
complete advertising programs have made over 
9,500 licensed Westinghouse Laundromat® stores 
supreme in profits and consumer acceptance. 


Can you risk your capital on untried equipment and 
inexperienced distributors when you too can afford to 
have the best, work with ALD, and profit by the consumer 
acceptance of the sign of the licensed Westinghouse 
Laundromat Store? Call or write for equipment 
information and details on ALD’s liberal financing plan. 
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ALD, Inc. 


7045 North Western Avenue, Chicago 45 
Offices in 44 principal cities 
ALD Canada, Ltd., 


54 Advance Road, Toronto, Ontario 
© Aid, inc. 1960 


as Fomthe laundry store industry. 
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MAIL FOR FULL INFORMATION 
Automatic Service & Supply Co., Inc. 
Department CO-2 Box 7267 
San Antonio, Texas 

5¢Size( ) 


10¢ Size( ) Both( ) 
Please rush prices, samples and information on 
LAUNDRY MAID products and VEND-MASTER 
dispensers. 

Name 

Address 

City. 








MAINTRIYANCE 


by Rubin R. Braun, Technical Editor 


he coin-op’s appeal, as we all know, is based * 


on the economy of doing one’s own wash. 
Coin-op owners can also enjoy dollar savings on 
repair, service or replacement of equipment by 
following the philosophy of the do-it-yourselfer, 
or at the very least, the know-it-yourselfer. 

This section will serve as your manual on main- 
tenance and repair of coin-op equipment and util- 
ity lines. It will help you to cut down on one of 
your biggest overhead expenses—repair bills! The 
manual will also help you to keep ycur equip- 
ment in top shape and prevent costly “down time” 
or premature replacement. Each second your unit 
is out of operation waiting for the repairman, the 
less you earn. 

With knowledge of the basic parts of your 
equipment and their function you can: 

l—make your own repairs from a stock of 
parts on hand, or 

2—make minor temporary adjustments until 
the repairman comes, or 


3—know what a fair charge for the repairman’s | 


service and parts should be. 


This knowledge can also help you make a better | 
choice in purchasing new equipment, planning a | 


new plant installation, or taking over an existing 
coin-op. 


Take, for example, the thinking needed to pur- | 


chase or repair the workhorse of the coin-op— 
the washing machine. On the surface you see the 
frame, door, basket, coin meter, lineplug, wall 
switch, hose valves and water selecting switch. 
These are all items that apparently have no mov- 
ing parts. But under this facade lie the guts of 


the unit, the moving parts that can often be } 
troublesome. These parts are the timer or “brain” | 


of the washer, motor, transmission, bearings, 


shaft, water mixing valves, drain pump, brakes, | 
solenoids, coin meter starting mechanism, an intri- 


cate working or “nerve” system and other parts. 


Each of the other pieces of equipment, such | 


as tumblers, extractors, coin changers and supply 
vendors, present similar maintenance and repaif 
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problems. Then there are the “behind the scenes” | 
units, such as the hot water reclaimer, furnace, * 


water softener, water, gas and electric utility lines, 


ducts and chimneys for tumblers and furnace, hot 7 


water tank, slop sinks, etc. These units must also ; 


be kept in good repair. 


The life of all of this equipment can be greatly > 
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prolonged by preventive maintenance. This con- 
sists of two parts. 
1—Schedule a regular checkup of the vital parts 
and observe each unit in operation. This can be 
-E done quickly by putting the machine through each 
phase of its cycle period. A permanent record 
file of maintenance cards for each machine should 
be kept. This will enable you to locate repeated 
minor troubles before they become major, costly 


| 
| 
| 
| 


oF defects. Each maintenance card should have 
| space for the serial number of the machine, man- 
ufacturer’s name, date of installation, repair 
based : 
wash dates, parts replaced and work performed (includ- 
2 oa ing lubrication). 
| 2—A regular schedule of lubrication should be 
nt by aris a 
selfer maintained. This can easily be arranged with the 


help of the equipment manufacturers, who will 
maiel supply lubrication charts for each type of unit. 

4 util- In most machines, the following require lubri- 
yne of | cation with oil or grease: motor, pump, shaft 
r | bearings, transmissions (if not sealed), agitator 
s! The 

shaft blocks, extractor balls, gears, metal cams 
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timall and sprockets. 
ir unit | 
n, the © 
your 
ck of Ff 
until 
; 
man’s | . 
Basic tool set (left) can handle most jobs. At right 
better . is set for experienced repairman. 
ling a | 
‘isting If you want to do the maintenance and repair 
_ work yourself, you'll need a basic set of tools. 
) pur- | The basic set consists of a flashlight, wrench, 
-op— pliers and screwdrivers. A set of tools that will 


se the | enable you to tackle more extensive repairs should 
~ wall consist of a channel or “polly nose” pliers, needle 
witch. nose and spring clamp pliers, phillips, stubby and 
mov- 10-inch screwdrivers, open end-box wrenches 
its of | from 5/16 through 3/4, adjustable open end 
n be wrench, socket and ratchet set from 5/16 through 
rain” 9/16, Allen wrenches from 1/16 through 1/4, 
rings, awl, ball peen hammer, flashlight and/or drop 
rakes, | _ light, oilcan, grease gun and test light. 





intri- Our next column will feature a chart to help 
parts. _ Tepair trouble diagnosed through symptoms 
such | ‘smelled, heard or seen. O 
upply ‘ 
repair 
enes” ‘ Rubin Braun, a graduate of Fur- SEE eet de) ) OTHER PAGE 
: man University, Greenville, S. C., 
mace, © : ; A 
li has been in the coin-op industry 
ines, ~ since 1947. He has owned and 
e, hot © operated his own establishment 
, : and repaired the equipment. Later 
t alsom he was asked to maintain the 
E equipment of other coin-op owners. 
reatly © 
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Ray Taylor’s formula for success: 
maintain clean store, don't offer help 


eave the ladies alone, urged 

Ray Taylor, owner of a 20- 
washer, six-dryer store in Indian- 
apolis. The Hoosier operator set 
up as his primary rule, “Don’t 
offer to help the customer until 
she asks for help,” and has had 
reason to rejoice ever since. 

Taylor said that owners tend to 
hover around their new customers 
like a mother hen. “That’s bad 
policy,” he remarked. “I made it 
a point never to offer suggestions 
until I was asked for them. Most 
women have set ways for doing 
their wash. They’re quick to re- 
sent any unsolicited suggestions. 


Grossing more than 


$950 a month, Ray Tay- 


an Indianapolis 


lor, 


operator, bases his good 


fortune on a spotless, 


well-designed operation 


and a closed mouth 


aa 


Keep at it and you'll drive them 
away. Leave them alone, and if 
your store is a good one—one 
that appeals to women, you're go- 
ing to be very happy with the 
results.” 


Money making store 

So far, Taylor has been ex- 
tremely happy. Over the first few 
months of operation, the gross 
averaged approximately $400 a 
month. That figure has grown to 
$950, and it’s still climbing. 


Anotner feature which ‘Taylor 


finds appealing to the female 
coin-op customers is store design. 


“Women don’t like shadowy 
places, with too many doors and 
corners,” he said. “If they find 
these faults in a coin-op, they 
won't come back.” 

Walls and ceilings painted in 
light colors give the illusion of 
extra space and light to Taylor’s 
coin-op. Plenty of flourescent 
lamps add to the effect. Taylor 
even sacrificed some usable space 
to eliminate offset walls and two 
extra corners. 

Cleanliness is still another fea- 
ture of Taylor’s store. Sloppiness 
can do more to kill an otherwise 
good coin-op than anything else, 





No sloppy shop here; at regular intervals Ray Taylor cleans his coin-op. 
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I959 WAS OUR] 


RECORD YEAR « 


successful Zeolux 
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are the Big Reason Why 
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, ® 10 pound NORGE AGITATOR WASHERS 
— field tested for 342 years — are rated 
T g tops in the country 
NEW DUBL-LOADER WASHERS - in- 
new field of locations 
® ZEOLUX DRYERS & WATER HEATERS 
automatic, coin-operated Zeolux Launder- Best Financing Terms — Borg-Warner 
Acceptance Corp. 
amas — that have been so quick to win 


crease profits and cost less to operate 
@ Completely Equipped CONVAIRE MO- 
= BILE LAUNDERAMAS- open a whole 
IS 
All across the country conditions are ripe — assure maximum performance 
; : ; @ Finest Coin Mechanism in the Coin-Op 
for expansion with highly profitable, fully Industry 
community acceptance and earn record- 
breaking profits. And for an extra, added = 
new world of sales... ewe >} - 








ZEOLUX CORP., National! Distributors for Norge Coin-Operated Laundry Equipment, 261 Madison Ave., N. Y. 16, N. Y. In Canada: Moffats Ltd., Weston, Ont 
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“We know cleanliness pays off ... that’s the reason customers 
keep coming back. If we follow our ideas of what a good coin- 


op should be, we'll stay in business and keep growing.” 


ee ee 


se he said. At regular intervals the 
_ coin-op is given a thorough clean- 

ing. Idle washers and dryers are 
ail dusted; soft drink bottles and 


papers left lying around are 
Prominently dis- tossed into a waste receptacle. 
played signs, says 
Taylor, maintain his 

policy of non-inter- 


vention with custo- 


RRR eer 


Success factors cited 


“We know cleanliness pays off. 
We have had many customers tell 





y mers. A customer, us the reason they came back was 
below, after follow- 

ing instructions because the store was so clean. 

ERS loads wash in dryer. As a matter of fact,” Taylor con- 

ated tinued, “we know of cases where 

| customers drive 14 miles, past a 

-in- | number of other coin-ops, just to 


get here.” 

These factors—leaving the cus- 
tomer alone, good design and 
cleanliness—are largely respon- 
sible for the success of the coin- 
op, Taylor said. 

The operation, when it was 
new, required only a modest pro- 
motional campaign to start it on 
its way. “We didn’t feel we had to 
make a big splash all over Indian- 
apolis because most of the coin- 
op’s customers would come from 
the immediate neighborhood. We 
confined our newspaper adver- 
tising to a community weekly 
rather than placing an ad in a 
city daily.We backed this up with 
an announcement of our grand 
opening to the large apartment 
houses in our area. A direct mail- 
ing of 9,000 post cards served 
this purpose. Finally, two free 
washes per customer wound up 

‘the opening promotion and our 
coin-op was in business,” related 
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ir Taylor. 
TL Lh - “As long as we continue to fol- 


low our ideas of what a good 
coin-op should be, it’s going to 
stay in business and keep right on 
growing.” © 
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still 


NUMBER ONE 


among _ «= 
Coin Store Operators 
(for 3 big reasons) 


Speed Queen’s sensational rise to top position in the 








\ canons 


coin-operated laundry field is due to leadership in 
the 3 basic ingredients that produce profit. Here 


they are: 
























A Faster, Shorter Cycle . . . that attracts more cus- 
tomers ... and handles art least 509% more business 
with the same investment. 


Cleanest, Whitest Wash Offered Anywhere . . . 
produced by Speed Queen's famous bowl-shaped tub 
and agitator principle with popular top loading. 
Speed Queen’s superior washing quality olds cus- 
tomers . . . keeps ‘em talking favorably. (Safety lid 
lock has been added as a new feature.) 





Most Trouble-Free Machine .. . 
dustry. Which means lowest maintenance cost. When 


in the entire in- 


servicing IS necessary, easy accessibility of all major 
mechanical assemblies saves time and labor. 

There it is... the 3 basic requirements that assure 
big coin-laundry profits wrapped in one commercial 
automatic washer . . . SPEED QUEEN. Why settle 
for less? 


Pye 


MeGRAWE Commercial Dept. V 

une i SPEED QUEEN 

SNe & A Division of McGraw-Edison 
Company, Ripon, Wisconsin 
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Two directors have been added 
to the board of the Maytag Co., 
enlarging the membership from 
seven to nine. The new members 
are E. G. Higdon, Maytag vice 


president and controller, and 
H. F. O’Brien, president of the 
A. P. Smith Manufacturing Co. 
All directors of Maytag will be 
up for election at the annual 
stockholder’s meeting in April. 


A merger has been announced 
between L*A Water Softener, 
Inc. and Water Conditioning, 
Inc., both of California. The new 
corporation is known as LeA 
Water Conditioning Inc. Officers 
of the new company are president 
and general manager N. A. Wyn- 
hausen, vice president S. C. Solo- 
mon and treasurer Charles Fisk. 


Addition of a 
20,000 square 
foot plant in 
Brooklyn, N. Y. 
has been an- 
nounced by 
Harry Green- 
wald, president 
of H. Greenwald Co., manufac- 
turers of coin meters for laundry 
equipment. The new plant houses 
complete finishing facilities for 
pre-coating steel and zinc. 


International Duplex Corp., 
San Francisco, has named John 
N. Barker sales manager of the 
western states, to include Hawaii 
and Alaska. Prior to joining In- 
ternational Duplex, Barker was 
Northern California sales man- 
ager for a radio and television 
manufacturer. International Du- 
plex Corp. manufactures 19 
pound double load commercial 
washers. 


George E. Stoll and A. P. Fon- 


taine have been elected Execu- 
tive Vice Presidents of Bendix 
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Aviation Corp., also the manu- 
facturer of laundering equipment. 
Formerly Vice Presidents, both 
are directors and members of the 
administrative committee. Stoll 
will be responsible for 24 divi- 
sions and subsidiaries, while Fon- 
taine will supervise a number of 
staff functions, including engi- 
neering, research and sales. 


The Abso-Clean Chemical Co. 
of Detroit has moved its produc- 
tion, warehousing and sales oper- 
ations to a new, 30,000 square 
foot two story building at La- 
mont Avenue in the Motor City. 
Plant operations are under the 
supervision of Irving Steinberg. 
This is the fourth such expan- 
sion, says Abso-Clean, since the 
company’s inception in 1945. 


Independent laboratory tests 
have proven that Lestoil, manu- 
factured by Adell Chemical Co., 
is a nonflammable material. 
Lestoil TV commercials, under 
fire from a syndicated columnist 
as being misleading, fell under 
suspicion as the culprit in the 
flammability issue. Actually, the 
TV commercials were withdrawn 
and, after lab tests, vindicated. 


Appointed director of laundry 
and technical service of the laun- 
dry chemical department of 
Cowles Chemical Co. has been 
John A. Balog. O 


ATTENTION 
ARKANSANS 


For Association informa- 


tion in your area contact: 


M. K. Baker, Pres. 
Arkansas Coin Laundry 
Association 
P. O. BOX 3356 


FOREST PARK STATION 
LITTLE ROCK, ARKANSAS 





IF YOUR 
WATER SOFTENER 
DOESN'T HAVE 


HYDRA-BALANCE 


IT'S NOT THE LATEST 


We 


7S 


$.C.A. WATER 
SOFTENERS DO! 





Ask Your Jobber 
Or Write— 


a , 


ype i y OF AMERICA 
Wye 

SEY 

2412 Norwood Avenue 

Melrose Park, Illinois 





Complete design, rebuilding and im- 
proving operation and efficiency. 
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What's New 


continued from page 8 


Display Signs 

A brochure on how to choose 
business building display signs has 
been released by Amplex Manu- 
facturing Co., Philadelphia and St. 
Louis. Amplex Plexiglass letters and 
sign materials are sold nationally 
by independent franchises. Photo- 
graphs illustrate retail applications 
of signs. Type faces for signs are 
also shown. 
Circle Readers Service Card No. 9 


50-Pound Dryer 


A gas-fired, 50-pound capacity 
dryer by W. M. Cissell Mfg. Co., 
Inc., can have either an attached 
or built-in coin méter. This dryer 
(and its 20-pound version) is fur- 
nished with a temperature control 
so the customer can set her own 
drying temperatures. Measuring 
454%” long, 4012” wide, and 


77%” high, the dryer has an inside 
dimension of 36” by 30”. 
Circle Readers Service Card No. 10 
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Coin-Op Drycleaner 

A 24-hour, unattended, coin 
operated drycleaning drop station 
has been developed by the Scotch 
Equipment Co., Inc. The Valet- 
Matic, holding up to 180 pounds 
of cleaning, is a tamper-proof 
security vault which takes a 25 
cent deposit for which the custo- 
mer is given credit. The door opens 
automatically, and a capsule con- 
taining deposit bag, duplicate ticket 
and complimentary pencil appear. 


Circle Readers Service Card No. 11 
Sy 


“Double” Load Washer 

The Duplex Double Load by the 
International Duplex Corp. is front 
loaded, with a 19 pounds capacity. 
It has a 52 rpm wash cycle and 
405 rpm extracting cycle. A built 
in coin meter is also a feature. It 
measures 3158” long, 30” wide and 
37” high. A full load takes 32% 
gallons of water, 13% gallons of 
which are hot. 
Circle Readers Service Card No, 12 
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Manual Coin Changer 
A manually operated “3 in 1” 
unit that changes three coins is 


For The Modern 
COIN-OP LAUNDRY 


DEPENDABLE AUTOMATIC OPERATION 


Provides a Never-Ending Continuous Flow of Pure Crystal-Clear Rain-Soft Water 
Without Manual Attention for Regeneration 


A SIZE, TYPE AND CAPACITY TO FIT 


EVERY NEED AND EVERY POCKETBOOK 


smaller size softener 


Kisco's Super-Flo design 
supplies a large volume 


of flow rate 


with a 


manufactured by Standard Change- 
makers, Inc. Wall mounted or on 
a stand, it holds up to $300 and 
can be equipped with 364 combi- 
nations of coins. The company also 
makes an automatic combination 
coin counter and sorter. 

Circle Readers Service Card No. 13 
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25-Pound Washer 
Security and a short cycle are 
among the features of the 25- 
pound “Washette” by the Cook 
Machinery Co., Inc. Made of stain- 


continued on page 56 


ATTENTION 
HOOSIERS 


For Association informa- 


tion in your area contact: 


Bill Watkins, Secy-Treas. 
Indiana Quick-Service Laundry 


Association 


1027 JOHN STREET 
ANDERSON, INDIANA 
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Kisco heavy duty water softeners are carefully engineered, con- 
structed of finest quality materials and skillfully built by master 
craftsmen, and mass-produced to assure lowest possible cost. 
Thousands of users in the laundry industry rely on Kisco for 
dependable, trouble-free soft water. Available in completely 
automatic and semi-automatic types in capacities for every need. 












REMEMBER! Kisco Soft Water not only gives 
better, faster, cleaner washes, but saves on 
maintenance and adds years to the life of your 
equipment. 





WRITE FOR CATALOG 


KISCO BOILER & ENGINEERING CO. 
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2400 DeKalb St. 
St. Louis 4, Mo. 
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Meet 


COIN-OP’s 


Hy H. Schwartz 


Hy Schwartz, 
Assistant Pub- 
lisher of COIN-OP 
magazine and its 
sister publica- 
tions, has been 
affiliated with 
the publishing 





Editors 


industry for more than 14 years. 
He is a frequent speaker at local 
association meetings and nation- 
al conventions. 

A native of Chicago, Hy is a 
graduate of the School of Com- 
merce, Northwestern University. 
He now makes his home with his 
wife and two children in Skokie, 
Illinois. 
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Richard |. Ziff 


Editor of 
COIN-OP,  Rich- 
ard Ziff, work- 
ed for consumer 
magazines prior 
to his joining 
United Business 
Publications. He 





was also the associate editor of 
a weekly newspaper in New Jer- 
sey and was a copyreader for the 
Stars and Stripes army newspa- 
per while in the service. 

A graduate of New York Uni- 
versity, School of Commerce, 
Accounts and Finance, he’s a 
native New Yorker. Both he and 
his wife live in New York City. 


ITUATION 


Stephen Blickstein 


Steve _ Blick- 
stein, Associate 
Editor of COIN- 
OP, was born in 
Brooklyn, N. Y. 
He later moved 
to New Jersey, 
where he re- 
ceived his high school education. 

Steve worked on a_ weekly 
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Raymond A. Lofaro 







Ray Lofaro, 
| Associate Editor 
of COIN-oP, has 
written about 
every aspect of 
the laundry and 
drycleaning op- 
eration. He 


FEBRUARY, 1960 





newspaper in New Jersey and a 
management consultant firm be- 
fore coming with United Business 
Publications. He was also the 
assistant advertising manager of 
a national steam regulator manu- 
facturer. 

He’s a graduate of New York 
University, School of Commerce, 
Accounts and Finance. He’s mar- 
ried and lives in New York City. 
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brings to the field the latest in 
editorial techniques. Since he has 
been with the organization he 
has written about every aspect 
of the laundry industry. 

He is a graduate of the School 
of Science of Manhattan College 
and also has an engineering back- 
ground. Single, he lives in New 
York City with his family. 
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Rubin Braun 


In the indus- 
try since 1947, 
COIN-OP’s Tech- 
nical Editor, Ru- 
bin Braun has 
owned and oper- 
ated a store in 

me the New York 
City area. He repaired all his own 
equipment and later maintained 
the equipment of other coin-op 
owners. 

Rubin is a graduate of Fur- 
man University, Greenville, S.C. 
He also took graduate courses in 
chemical engineering and laun- 
dering at the City College of New 
York. He’s married and lives with 
his wife and two boys in Brook- 
lyn, N. Y. 


i HNN 
Harry Cohen 


Harry Cohen, 
Technical Editor 
of COIN-OP, is a 
veteran of 35 
years in the laun- 
dry cleaning in- 
dustry. A noted 
consultant to the 
industry, Harry has taught at 
Columbia University, Yale’s 
School of Public Health and Hos- 
pital Administration and Cornell 
University’s School of Hotel 
Management. A graduate of the 
City College of New York, he 
took courses at New York Uni- 
versity’s School of Engineering. 
He is also Technical Editor of 
CLEANING LAUNDRY WORLD. His 
book, “Chemistry and Textiles in 
the Laundry Industry,” is soon 
to be released. 


NU 
Dominick Gatto 


Dom Gatto, 
Assistant Editor 
of COIN-OP, 
the most recent 
addition to the 
staff. A gradu- 
ate of Washing- 
ton Square Col- 
lege, New York University, Dom 
majored in journalism. He was 
born in New York City and lives 
in Brooklyn with his wife. © 
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LINED 








AT PRICES YOU'D EXPECT TO PAY FOR 
ORDINARY COMMERCIAL WATER HEATERS 


Here's a nickel-lined water heater specially designed, specially 
sized to handle modern automatic laundrying needs. Comco 
Nickel-lined* Water Heaters are sized for extra large volume 
requirements ... up to 1500 gallons per hour with a tem- 
perature rise of 100°F. 


NICKEL-LINED BY THE KANIGEN® PROCESS 


- Through Chemistry, Industry’s 
Most Advanced Water Heater 


Through the exclusive Kanigen® Process, a superb quality nickel 
alloy coating is chemically deposited to the interior of each Comco 
Heater. This assures absolute coverage, virtually bonding the steel 
and nickel alloy into one metal, giving years of extended heater life. 
Corrosion resistance equals that of hardened stainless steel on all 
usable water applications. 


Each heater is fully approved by the American Gas Association for 
use with all gases . . . and is also approved by the American Society 
of Mechanical Engineers. 


Designed and Produced by the Leading Special- 
ists in Volume Hot Water Heater Equipment! 


COMMERCIAL HEATER Co. 


Fort Worth, Texas 
*NICKEL-LINED BY KANIGENR 
Kanigen® is a mark identify- 
ing chemical deposition of a 
high-nickel, low-phosphorus 
alloy by General American 
Transportation Corporation and 
its licensees; and the coating 
resulting therefrom. 


EASTERN SALES OFFICE: 
Commercial Water Heater Co. 
2025 Riverside 

Columbus 21, Ohio 
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THE LAP 


“Instead of a pot-bellied stove I found washers, 
dryers and extractors,” wrote Adele Pearl Weil, a 
woman’s page reporter for the Chicago Tribune. 
But in every other sense, her first visit to a coin- 
op was likened to stopping at the general store. 

Mrs. Weil found a bulletin board on which were 
advertised lost dolls, baby sitting services, swim- 
ming pools and washing machines (obviously 
being sold by coin-op converts). 

Here’s her summary of her morning visit to her 
mae coin-op: 

Work accomplished—four loads washed, dried 

and folded. 

Time spent—two hours. 

* Total expenditure—$1.80, including materials. 

¢ Unexpected dividends—two new recipes, sev- 
eral new acquaintances, a want ad placed on 
the bulletin board, and an enjoyable and re- 
laxing two hours. 


Bill Collectors have a certain sensitivity with 
regard to their being called “bill collectors,” it 
was revealed at a recent convention of B.C.’s. 
They prefer to be now known as “guidance work- 
ers aiding those who have mis-managed their 
budgets.” Well, if any of these “guidance work- 
rs” darken our door, we'll promptly guide him 
to our empty cash box and see how much aid he 
can apply to our budget. We bet he gives up fast! 


<_— 


Millions of dollars are being wasted by the Air 
Force’s failure to replace thousands of worn-out 
autos, trucks, and buses, reported a Washington, 
D.C., correspondent. The annual repair bills on 
some old vehicles owned by the Air Force even 
exceed what it could cost to replace them. There’s 
a moral in this! O 


gee MARLYN MONEY-MAKERS) 


for Coin-Ops 





Luse’s Lo-Sups, the condensed- 


fabrics; and LuMaR, the original 


Marlyn packages are proven mon- 
ey-makers in coin-ops from coast 


ments, each containing enough for 
an average 9-lb. load. 


To fit your present machines or 
inquire about special Marlyn machines. 
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Double packages vend for 10¢™ 
each—give you a good mark-up. & 





suds detergent; SAFE-WHITE® 
BLEACH, safe for all washable™ 
powdered fabric softener—these7 


to coast. They have two compart: ~ 


MARLYN CHEMICAL COMPANY, Inc., Lakeview, Ohiol 
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quick-oervice Launagr keyed. For more information on a particuler item, simply circie ine co 
sponding number on the Reader Service Card, detach and drop in the ma 


THIS CARD VALID UNTIL APRIL 15, 1960 
FEBRUARY 1960 
eT Se eS oe ae Please Print FIRST CLASS 
13 14 15 16 17 ‘18 *19 Permit No, 33285 
23 24 25 26 27 28 29 Name tes New York, N. Y. 


33 34 35 36 37 38 39 


43 44 45 46 47 48 «49 Business or Company Name 


59 BUSINESS REPLY MAIL 


53 54 55 56 57 58 dd 
Adaress ... ere No Postage Stamp Necessary If Mailed In The United States 


63 64 65 66 67 68 69 
73 74 75 76 77 78 79 & City 
83 84 85 86 87 88 89 
93 94 95 9% 97 98 9 
103 104 105 Please complete to insure prompt handling (check one) ! Cc Oo I N - @) P 


H13 114 115 | own a quick-service laundr 
et id ate ee . 10 East 40 Street 
Manufacturer of equipment or supplies 


133 134 135 New York 16, New York 


Distributor of equipment or supplies 
143 144 145 C. ' se PP 


Postage will be paid by: 
READER SERVICE DEPARTMENT 


(no postage necessary If mailed 





NOW . .. CHOOSE THE WORLD'S 
| MOST COMPLETELY 


bug 


HANGER 


tere r ees 
Seo es 


— 


* ACCEPTS HALF-DOLLAR—returns 2 quarters, or 1 
quarter, 2 dimes, 1 nickel 


* ACCEPTS QUARTER—returns 2 dimes 1 nickel 
* ACCEPTS DIME—returns 2 nickels 
* ACCEPTS 2 NICKELS—returns 1 dime 


ONE MODEL SERVES ALL YOUR NEEDS 


repaid Money Ynouraner 


Three-year coverage up to $200.00 against loss VAULT CONSTRUCTION 
by theft or burglary 


¥,-inch welded steel, NIX-PIX locking system, 
ky f, | 1 i National slug rejector. 
; NOTICE 


If in need of replacement due to theft or bur- Insurance card (packed with COIN 

glary, a new unit shipped free same day notified. CHANGER) must be returned as directed to 

You pay freight charges only. : validate coverages under Clesco National 
Incorporated Master Policy. 


. ; national, 


1840-44 WEST FLAGLER STREET, MIAMI 35, FLORIDA | FR 4-3177 
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profile...... 


the market tr 


The quick-service — coin-op laundry is today one of the nation’s fastest growing businesses. It is pj COL 






























business . . . new units are literally sprouting everywhere. While the industry is still in its infancy, greg and 
strides in the physical appearance, size and scope of service is taking place. The neighborhood coi) the fi 
operated laundry is becoming a “way of life” on the American scene. As in the olden days of “comm spark 
nity washing”, the coin-operated laundry store is the social gathering place of the nation’s housewives, Tk today 
coin-op is no longer the “stepchild” of the laundry industry . . . it is here to stay and will assume a biggg Then 
and bigger role in the industry. 









Manufacturers of equipment and supplies are finding the quick-service—coin-operated laundry mar 
a challenging one, that will continue its rapid growth in the 1960’s. Many companies have engineer 


equipment specifically for this field . . . and many more have important new products ready for int 


tr 


Now, 


duction. The key to marketing success for these companies will be concentrated effort in this specialized 
market . . . planned and executed with specialized attention to it. This is the market that will show ti 


greatest sales increases in 1960, and COIN-OP will keep pace with it. D dail 
i apc 
, has ¢ 
busin 


the 


the magazine 


To transmit the type of specialized information required by the quick-service—coin-operated laundy 





owners; to help them in conducting their operations on a sounder, more profitable basis; to create| 
liaison between them and organizations interested in serving them; to help this segment of the laundry it 
dustry grow in stature, win due national recognition, press the fight for favorable legislation—for these re, 
sons, we created COIN-OP, designed exclusively for the quick-service—coin-operated laundry operator, 
COIN-OP’s function will be to further the advancement of the quick-service business by aiding oper ¢ 
tors to increase efficiency, build profits and promote their services to the public. To accomplish thi 
COIN-OP will feature articles dealing with choosing the right locations; maintenance; promoting ser 
ices for greater profits; guides to necessary equipment purchasing; case histories of successful oper 


tions; and other subjects that will aid in building both business and profits. 


Articles in preparation 


e Prices Around The Country—a nation-wide survey .. . ¢ Combination Plant Clicks With Customer 


e Is Round-The-Clock Service Necessary? ® Kiddy Korner Makes Hit With Mothers 


¢ Who Should Collect — Employee or Owner? 


© What About A Coin Route? ¢ There’s a Big Market For Shag Rugs 
@ Vending Machines — another profit-maker @ Open Air Coin-Op 
¢ What's The Right Location? — a nation-wide survey 


: ¢ Wash & Wear Department Makes Money 
e Why | Converted To Coin-Op (one quick-service operator’s 


views) e College Town Coin-Op +g 


un 
Sus 
rue. 


PLUS the regulars—How To Sell Your Services, Both Sides Of TheCoin, Got A Problem?, Maintenance Manual and Case Histor 
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€e\ind important publication 




















ithe editors 


it is jh COIN-OP is affiliated with CLEANING LAUNDRY WORLD and INSTITUTIONAL LAUNDRY ... 
*y, gre and features the same “reporting in depth” that has made these two UBP publications leaders in 
1d coh the field. It is edited by experienced editors whose keen insight into the drycleaning-laundry field has 
comm sparked the latest trends and techniques and made their readers the most progressive in the industry 
ves, Th today. Articles will be written by experts within the quick-service laundry field and allied trades. 
a biggy, Their by-lines will feature men anxious to share their experience with COIN-OP readers. 





or int in a 

aie (he readers 
Now, for the first time, a minimum of 12,000 quick-service laundry owners will have their own 
_ magazine... especially edited to meet the needs of this dynamic, young, growing industry. COIN-OP 
has also inaugurated a co-ordinated program to make the magazine known through newspaper ads, 
business agencies and small investor shows and exhibits. This program is aimed at further exposing 
the magazine, and the profit-making potential in quick-service laundries. to the small investor market. 
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BUILDING GREATER PROFITS FOR 
THE QUICK-SERVICE LAUNDRY 





thers e Chicago—100 East Ohio Street 
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What’s New 


continued from page 50 


less steel, the “Washette” has an 
18-minute commercial “Wash Deep 
Rinse” cycle and a tamper proof 
slug rejector. The adjustable 1-2-3 
coin operation has a separate coin 
vault. The machine occupies floor 
space of 33” by 332”, and has a 
heavy duty master motor that re- 
verses wash action four times a 
minute, the company says. 

Circle Readers Service Card No, 14 
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Safety Lock Dryer 
A safety lock and attached coin 
meter are featured on the Westport 
II dryer by the Hoyt Mfg. Co. 
Gas or steam heated, this dryer 
uses 74.5 cubic feet of natural gas 
per hour and 130 pounds of steam 
per hour. A self cleaning lint filter 
is also featured. With a 52-pound 
capacity, this dryer is 50” long, 
40” wide and 72” high and has a 
¥2 hp motor. Other dryers come in 

27 and 16 pound capacities. 
Circle Readers Service Card No. 15 


FOR COIN-OPERATED LAUNDRIES 


Modular Designed Softener 

Water softeners with capacities 
from 30 to 180 gpm and 40,000 to 
6,300,000 hardness grains per week 
are manufactured by the Water Re- 
fining Co. Completely, automatic, 
these units need no manpower re- 
conditioning, the company claims. 
The modular design is said to make 
expansion easy. The five cycle valve 
has only three moving parts. 
Circle Readers Service Card No. 16 

<—> > 
Franchise Coin-Ops 

Econ-O-Wash coin-ops of Smal 
Equipment Co. feature Speed 
Queen washers. These nine pound- 
ers are 36” wide, 38” high and top 
loaded. A built-in coin meter by 
Greenwald is featured. There is a 
¥3 hp motor mounted on rubber 
for vibrationless operation. The 
basket is 26” deep and has a diam- 
eter of 2552”. 
Circle Readers Service Card No, 17 

> 
Vending Center 

Jero Sales claims that its Snack 
center will gross the owner $22.56 
profit on every complete loading of 


MODEL DB210-E 





candy, crackers and beverages, 
Take-a-Break candy venders vend 
240 bars of 10 cent candy, and 
the Hav-a-Snak cracker vender 
holds 90 packs at five cents each. 


The Take-a-Break Hot Beverage 
vender has a built in hot water 
system and vends 180 packs of 


coffee, cocoa, or soup. 
Circle Readers Service Card No. 18 


~~ 
Laundry Supply Vender 
A wall type dispenser by Abso- 
Clean Chemical Co. takes nickels 
or dimes in retailing five cent pack- 


ATTENTION 
DETROITERS 


For Association informa. 

tion in your area contact: 
D. E. Paquette, Exec-Secy. 

Coin-Operated Self-Service Laundry 


Owners Association, Inc. 
2310 DIME BUILDING 
DETROIT, MICHIGAN 








All New-All Electric 
Buik Detergent 





25-LB. COMBINATION 
WASHER-EXTRACTOR 


COIN-OPERATED 


The only continuous self-balancing, fully-automatic 


Sell 


a new market... 


9x12 SHAG RUGS 
HEAVY BEDSPREADS 
» SHOWER CURTAINS 


and similar heavy, 
bulky items, too large 
for small washers 


LARGE BUNDLES, TOO! 





Bleach Dispenser 


Vends only powdered product-detergents, 
soaps, bleaches—automatically at the drop 
of a nickel. Nothing to push, pull or turn. 


Actually grinds the product out. Your only 
cost is for product so your profit is greater. 
Maximum for tumbler washers 4c per sale. 
Agitators 3c per sale. In fact more profit is 
made at 5c than from |0c boxed items with 
no more product. Saves your customers 5c. 


° oy 
IT’S AFACT » Cet 


the average multiple load coin laundry 
customer washes 5.8 loads of clothes. 
You can now make extra profit from these 
customers (who bring their own) and give 
them the economy and convenience of buy- 
ing grocery store packages in your coin 
laundry thru this wall mounted, auxiliary 
dispenser, MODEL GSP 30. Holds 30 pack- 
ages, 7'/, ounces by weight, 22 volume 
ounces. Enough for 6-10 loads. Your cost 
12c each. Freight prepaid. 20c vend. 


Combination Washer-Extractor that is not spring 
mounted. 1000 RPM Extractor speed. 


Dealers Everywhere 


PELLERIN MILNOR CORPORATION 


P.O. BOX 19264, NEW ORLEANS 19, LA. 
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$9900 


Write for full information 


Golurak COMPANY 


5727 West 36th Street 
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Standard Change-Makers offers the industry’s most 


complete line of coin changers for Coin-op Laundries 


SINGLE COIN CHANGER—MANUAL— 
Standard Change-Makers are available in 
14 different models to change Sc, 10c, 25c and 
§0c coins into various denominations, in- 
cluding tokens. Sturdy, heavy, steel casings, 
17 to 1934 inches high, 8 inches wide and 
7 inches deep. Precision built, including 
complete slug rejection mechanism. Easy to 
secure to wall or stand. Insurance available 
on the coin changer itself, and its money 
content up to $100. 


COIN CHANGER VAULTS— Maximum Se- 
curity Vaults, specifically designed to pro- 
vide additional protection for one or two 
Standard Change-Makers. 3/16 inch steel, 
gas welded at all seams. Locks securely with 
two padlocks. Easy to mount. Allows 
changer loading or service without removal 
from vault. Finished and lettered to match 
Change-Makers. Changer insurance pre- 
miums approximately 14 less when the Max- 
imum Security Vault is used. 


)See them all at the 
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MULTIPLE COIN CHANGER—MANUAL— 
The Standard 300V Multi-Changer is specifi- 
cally designed for automatic laundries. It 
can change a 50c, 25c, 10c, 5c or even two 
Sc coins into a 10c coin... any three coins 
into any of 364 different combinations in 
the same machine. Extra heavy duty steel 
cabinet with double locking mechanism, and 
3/16 inch steel vault. 1934 by 24 by 7 inches. 
Easy to secure to wall or stand. Machine, 
and up to $150 in money, insurable. 


COIN COUNTER AND SORTER— Model 
CS-100, the lowest priced, electrically oper- 
ated combination coin counter and sorter 
ever manufactured. Portable. Weighs only 
27 Ibs.; has own carrying case with leather 
handle. Counts and sorts 15,000 coins per 
hour. Handles 25c, 10c, 5c and Ie coins. 
50c coins remain in hopper. No rubber belts 
or wheels to wear out. Only 3 moving parts, 
outside of motor. Operates on standard AC 
current. Only $175, plus Federal Tax. 


American Institute of Laundering Convention 


February 24-28, 1960 


Booths 330, 331, 332, 333, 334 and 335 


STANDARD CHANGE-MAKERS, INC. 


422 E. New York St. + Indianapolis 2, Indiana 
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MULTIPLE COIN CHANGER—ELECTRIC 
The Standard Change Master holds up to 
$1,100 in change, and can change any 3 
coins into various denominations. Rugged 
3/16 inch steel vault type casing, quadruple 
locking mechanism, burglar alarm switches, 
optional burglar alarm horn and Tear Gas 
Protection System. One coin slot. Large 
return tray. 30 x 30 x 934 inches. Smart, 
contemporary design. Insurance available 
on changer, and money content up to $650. 


COIN CHANGER INSURANCE—AII 
Standard Change-Maker coin changers, 
vaults, and their money contents, can be 
insured for as little as $7 to $15 a year for 
3 years. Individual policy written in your 
own name on each machine. Covers against 
theft or attempted theft. Includes machine 
and up to $650 in money, depending upon 
the model. Policy is written with one of 
America’s largest insurance companies (over 
$300,000,000 in assets). 


THE “STANDARD” OF THE COIN-OPS 
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ages of an Abso-clean laundry de- company says. There is a guarantee Side-Loading Washer Tv 
tergent product. Bleach, starch, of from one to 10 years. A built-in coin meter is featured 
soap, booster, blue and softener are Circle Readers Service Card No. 21 on the Westinghouse “RCM 5 
ee = get aa aout cite > washer distributed by Ald. Its wash 
SY , 12% e cli tied Si lati oil 
and 3114” high Front-Loading Machine cycle is 45 rpm and its extracting 
ene at alienate o cycle is 360 rpm. The washer has 
Circle Readers Service Card No. 19 sae a ae Se oa pone 7 a nine pound capacity and holds cleé 
i Philco Bendix - eiiienied wc 28 gallons of water. A sideloader, torr 
e F ; it has a % hp washing motor ; é 
Horizontal Washer ete, 68 “anita sane. Mal = 
‘ : es 27 9/16” , 30” wide an ; ” ; 
A top loading horizontal washer oa ana hich x a nan aie , se 23 11/16” long, picl 
by UniMac Co. has a 12-pound nto ga ee 2794” wide and 36%” high. The Usi 
: 7 Ee — 50 rpm, and the extracting cycle is basket depth is 13” 
capacity and is 68” long, 30” wide, ioe basket Gepth Is 15". this 
a 7 370 rpm. This horizontal unit takes : : : 
and 40” high. Its extracting cycle a. an ae ; Circle Readers Service Card No, 24 
. 33 gallons of water for a full load, } son 
is 1,725 rpm, and a full load holds — 
. : : the company says. continued on page 60 i 71 
17 gallons of water. There is also : : the 
a built-in coin meter. Power comes Circle Readers Service Card No, 22 . 
from a 3 hp motor, and extracting | 
is powered by % hp motor. Supply Dispenser ATTENTION co 
. , LR NT NE A Vol’ 
ee ne Darin Gane He, 20 Floor and wall model vending | Jf WOLVERINES vie 
machines by Marlyn Chemical Co. me atte 
20-Pound Uni take dimes and vend 150 packs For Association informa- 
ene and 90 packs, respectively. Bleach lion in your area contact: |) 
A built in coin meter is a fea- and detergent are vended, one kind 
ture of the Forse-Matic “20” per machine. Products come in two aes Cheeeman, Sesy-Trees. esp 
washer by the Forse Corp. This compartment boxes, with two ounce Michigan Automatic Laundry are 
coin-operated unit has a 20-pound boxes on each side. There is also Association per 
capacity. Its cylinder is made of a smaller wall model that holds 18 625 SUNNYSIDE DRIVE of 1 
stainless steel, and component parts packs. CADILLAC, MICHIGAN . 
are replaceable in five minutes the Circle Readers Service Card No. 23 on 
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Removes Lint Accumulation 
Fast! Reduces Fire Hazard. 


Picks Up Spilled Water and 
Suds Fast! Leaves Floors 


Cleans Walls, Pipes and 
Ceilings Fast! Improves Ap- 





Bone Dry. hepunenaparins 

PULLMAN VACMOBILE - PULLMAN VACUUM CLEANER CORP. 25 Buick Street, Boston, Massachusetts ‘| 

BELONGS IN YOUR : Please send me details of Pullman Vacmobile. 7 

LAUNDERMAT! : © Operator C1 Distributor 
Ask your Jobber how easy : Nr ia rs hn a lt ras aN ae es So gk adidas aw cere n mice bea e Cee ‘t 
eS 5. sw nasbine ncn bibvaunindpadneudisnvisipdess'spancoqsaenswsinunkeniel ‘) 

this coupon today and we'll - 7 
send full details! . ADDRESS COSMET EEE ESE EEE EEE EOESE | 
: PE Ntihehpabenisene dh aKeehesr scarves benveiesuns DRE sth crcciensndciressnctsceen ‘y 
: Throughout America... throughout the world...more people buy Pullman than any other commercial vacuum cleaner. a 
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Two Sides Of Coin 
continued from page 27 


YES 


cleaners and laundries. Cus- 
tomers can drop off their dry- 
cleaning and shirts at the counter 
handled by the attendant and 
pick them up a few days later. 
Usually when they come in for 
this work, they also bring along 
some more washing. 

The “commission” earned by 
the coin-op—it ranges from 15 
to 30 per cent depending upon 
the area and type of work in- 
volved—is usually more than 
enough to pay the cost of the 
attendant. 





NO 


especially on Sundays. Yet these 
are the hours when the biggest 
percentage of coin-ops do most 
of their business. 

“Aside from the economics in- 
volved,” explains a Detroit op- 
erator, “it doesn’t make sense to 
hire an attendant to serve a small 
group of customers while the big- 
gest bulk of our business goes 
without. You got to give all of 
them the same kind of service or 
nothing.” 


What Do You Think? 


Do you believe coin-ops should 
have an attendant on duty? Or 
are you in favor of an unat- 
tended operation? You are in- 
vited to submit your views. Send 
your letter to Both Sides of the 
Coin, c/o COIN-OP, 10 East 
40th Street, New York 17, New 
York. © 


ATTENTION 
BOSTONIANS 


For Association informa- 
tion in your area contact: 
G. L. Rayner, Mgr. 

Coin-Op Laundry Div. 
Massachusetts Laundryowners’ 


Association 


20 PROVIDENCE STREET 
BOSTON 16, MASSACHUSETTS 
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CLASSIFTED ADVERTISING RATES: 
First insertion—Light face type—l5e 
per word. BOLD FACE CAPITALS— 
20c per wosd, 10'% discount on consecu- 
tive repeat insertions, EXCEPTIONS 

SITUATIONS WANTED: Light face 
type—5e per word. BOLD FACE CAPI- 


HELP WANTED 


SALESMEN needed urgently for the following terri- 
tories: Texas, Florida, Alabama, Mississippi, Kansas, 
Colorado, New Mexico, Washington, Oregon and 
Canada. $10/20,000 per year. Send resume and 
request personal interview. Contact Mr. George 
Egeth, Sales Manager, White Machinery Company, 
— New Jersey. Telephone: Bridge 





Progressive New England franchised distributor of 
top name coin-operated laundry equipment desirous 
of obtaining crackerjack associate to join operation. 
Remuneration consistent with ability. Box 101, COIN- 
OP, 10 East 40 Street, New York 16, New York. 


SITUATION WANTED 


SALES MANAGER—Heavy experience. Seeks position 
with established manufacturer of laundry or dry- 
cleaning equipment and supplies. For resume address 
Box 201, COIN-OP, 10 East 40 Street, New York 16, 
New York. 




























the results! 


Name, Title 


Run this classified ad 


times. | am 


(number) 


Address 
City, 


enclosing $ 
to cover cost. 





FOR TOP RESULTS— 
COIN-OP CLASSIFIED ADS 


If you’re in the market to buy or sell . . . hire a good man . . . or 
seek better business opportunities, COIN-OP Classified Ads are the 
answer. COIN-OP Classified gives you action. It’s your biggest adver- 
tising bargain. Put COIN-OP Classified to work for you—and watch 


USE THIS FORM TO ORDER YOUR CLASSIFIED AD! 


Print or type your advertising message here: 


Company or Business 


Clip & mail to: Classified Department, COIN-OP, 10 East 40 Street, 
New York 16, New York 


TALS—10e per word, Minimum charge 
on all; $2.50 per insertion. Add the cost 
of 10 words if a box number is used. 


COPY: Must be received before the 15th 
of the month preceding issue. Payment 
must accompany order, 


SERVICES & SUPPLIES 


CONSULTANT & MAINTENANCE SERVICE—Surveys 
conducted for construction, purchase or trouble- 
shooting of quick-service, attended or coin-op plants. 
Complete information supplied: from location study 
to layout and installation. Service contracts availa- 
ble for equipment maintenance & repairs. Rubin R. 
Braun, Consultant. Harry Cohen Associates, 745 
Fifth Avenue, New York 22, New York. Telephone 
ELdorado 5-1353. 


MACHINERY FOR SALE 


WILLIAMS LAUNDRY MACHINERY CO.—AII sizes 
and types of Laundry & Dry Cleaning Equipment; 
WASHERS, EXTRACTORS, TUMBLERS, FLATWORK 
IRONERS, etc. Items available too numerous to 
mention. Can satisfy all machinery needs at BAR- 
GAIN PRICES. We are in a position to furnish parts 
for all makes and models of equipment available. 
For further information CALL STillwell 6-6666 or 
write WILLIAMS LAUNDRY MACHINERY CO., 


INC., 37-37 9th St., Long Island City |, N. Y. 
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What’s New 


continued from page 58 | 


Association 


continued from page 40 


—— 


Dime Supply Vender 

Wall-type dispensers, 6” deep, 
13” wide and 30” high are offered 
by the Automatic Service and Sup- 
ply Co. Equipped to take dimes, the 
dispenser contains soap, bleach or 
starch. Each dispenser holds one 
item. Depending upon the product, 
the capacity is either 116 or 72 
packages. © 
Circle Readers Service Card No, 25 


The last day of the convention, 
February 28, will be devoted to 
a store operation panel, which 


= * 
in unity 
h . 
t E r e IS will feature “Coin Store Opera- 
tions,” a talk by Thomas Schultz 


S t r e n g t h of Monarch Launderers and 
Ses 


Cleaners, South Bend, Indiana. 
“Plant Layout for a Coin-op” will 
be explained by Daniel Christen- 

YOU WILL PROFIT son, Production Engineering 

THROUGH MEMBERSHIP Department of the A.I.L. Ap- 


IN YOUR LOCAL _ac manga will be pointed rd ss More product info? Check Reader's 
Nice Looking Stores Speak for Service Card between pages 8-9, 52-53 | + 
ASSOCIATION Themselves” by W. A. Bauser- a 
man, Chamberlin Laundry, Inc., 
Phoebus, Virginia. An open 
forum and drawing for attendance 
prizes will conclude this session. 
The  convention’s keynote 
speaker will be Fulton Lewis, Jr., 
a leading radio news commenta- 
tor since 1937. His address, to 
be given February 26, is entitled 
“A Capitol Report.” 


Te cg ee 


® ENJOY THE PROTECTION $ and 
service that mutual association and 
organization can provide. 


ATTENTION |, 
BAY AREA | 
For 


Association informa- ' 


¢ ENJOY THE BENEFITS of belonging 
to an organization created to pro- 
mote your welfare. 


tion in your area contact: 


George Gischel, Exec-Secy 


The Easthay Automatic Laundry ], 
Association 


1880 SOLANO AVENUE 
BERKELEY, CALIFORNIA 


¢ ENJOY THE SATISFACTION of be- 
ing actively identified with other 
leaders in promoting the well-being 
of the qu'ck-service—coin-operated 
laundry business. 


Palmer house meetings 


The NID Convention is sched- 
uled at the Palmer House, also in 
Chicago, from February 22-24. 
Five 2% hour sessions are 
planned for the Grand Ballroom 
of the hotel, and the convention 
¢ ENJOY ADVICE on problems per- will be closed with a floor show. 

taining to taxes and finance. Dr. Philip M. Hauser, chair- 
man of the Sociology Depart- 





SRD Tee =. 


¢ ENJOY THE BENEFIT OF exchang- 
ing opinion on mutual business prob- 
lems. 


ATTENTION 
JERSEYITES 


For Association informa- 
tion in your area contact: | 


er 








COIN-OF | 


FOR INFORMATION ON THE ment, University of Chicago, will J. C, Murphy, Secy 
ASSOCIATION IN YOUR AREA fill pene Sepene aemeete:. ke, Coin-Op Laundries of South | 
oS nit he will evaluate sociological Jersey ; 
out and return this coupon today. ands > icin: ' 2 
p y trends to be anticipated in the c/o QUICK-CLEAN LAUNDRIES 
1960’s and their effect on the CAMDEN 5, NEW JERSEY 
S$eeeesoooocosoocosccccoce industry. © i 
COIN-OP Magazine | 
: 
comet ADVERTISERS’ INDEX | 
New York 16, New York Abso-Clean Chemical Company ... 45 National Dryer Corp. Cover Ill | 
I IO nnn sn 7 Pellerin Milnor Corporation 56 
elleri i ae 
(] Please send me further details on the ee - at a Metals, te a Philco Corporation es > i 
local association of quick-service — coin- SS ee — Procter & Gamble Co., The _. Cover IV 
operated laundry owners in my area. | Bock Laundry Machine Company 6 Pullman Vacuum Cleaners Corp. ... & 
understand there will be no obligation. F 
Cissell Manufacturing Co., W. M. 3 Sayve Corporation of America :. 
Clesco, Inc. .. 53 Slick Drive Up Stores ...... ..Coverll | 
Name Commercial Heater Co. 52 Small Equipment Company . . a 
Cook Machinery Company, Inc. 7 Softener Corporation of America .. 49 
. DO-16 C Hon . 37 Solupak Company .. 56 
pasiness eae a Speed Queen—Div. of McGraw- 
Forse Corporation .. 22 Se 48 
Address Greenwald Company, H. . 39 Standard Change- Makers, Inc. 57 
; Hoyt Manufacturing Corporation | Troy Laundry Machinery 9 
City Zone Huebsch Manufacturing Co. ... .29 to 32 - ' a 
: ‘ 
International Duplex Corporation 2 Unimac Company ..... clu 
State Water Refining C 5 
Kisco Boiler & Engineering Co. 50 ater Retining Company 
ib! . Western Boiler Engineers ... 24 
Marlyn Chemical Company . 52 
Maytag Company, The .... 35 Zeolux Corporation .. ee 
60 
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SAHARA EXCLUSIVE 
FEATURES FOR 1960 


@ Porcelain front in color. (pastel shades) 
Adds lifetime beauty to the installation. 
Standard equipment on all Sahara dryers 
at no extra charge. 


@ Four load capacity, yet only 35!/,"" wide 
passes through standard doors. 


@ Modulating gas valve, by Minneapolis- 
Honeywell, maintains a constant tem- 
perature, no danger of overheating, and 
saves up to 30% on gas bills. | 


@ Rear burners reduce fire hazard. Bulk- 
head can be placed directly on top of 
dryer without danger. 


®@ Accident-proof safety door. Slight pres- 
sure opens door from inside or outside. 





8 @ Fully insulated, self cleaning lint screen, 
i snorkel type non-linting pilot. 
er Ill 
56 @ Built in con meters and double protect- 
13 | ed coin vault. 


NATIONALLY DISTRIBUTED BY 


NATIONAL DRYER CORP. 
614 BERGEN STREET 
BROOKLYN 38, N. Y. 





15 EXCLUSIVE TERRITORIES AVAILABLE FOR KEY COIN OPERATED 
LAUNDRY MACHINERY DISTRIBUTORS 


F Tel: MAin 2-6300 
SEE US AT BOOTH #145, AIL SHOW, 
46 INTERNATIONAL AMPITHEATER, DONOVAN HALL, ; 
CHICAGO, FEB. 24-28 for free brochure, write or phone 
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as AMERICAS FASTEST 
GROW ING LOW-SUDSER 


WIN COIN VENDING MACHINES 


Here’s why safe-sudsing Dash meets your 3 basic needs best! 


4s Protects your 
a 4 washers! 


Recommended by every auto- 
matic maker, Dash helps keep 
your machines service-free 
longer. A safe suds level 
guards against clog-ups 
and slow-downs. 


CR Sts 
Provides a news 


source of profits! 


Customers can buy low sud 
sing Dash right in your stor 
instead of bringing a deterge 
from home. And these hand 
packages will sell—fo 
Pleases your Dash is a faste 
growing laundr 
customers! aad 
Each Dash package is 
pre-measured to produce theclean- 
est possible wash, for one wash- 
ing in a top loading machine; 
for two washings in a front 
loader. And every day 
nationwide TV pre- 
sells women on Dash 
superiority. 


See the vending machine for DASH at the A. |. L. Convention this yeah 
It will be on display at the Procter & Gamble Exhibit in Booth 21! 


MANAGER, Bulk Soap Sales Dept. CO-2-60 
The Procter & Gamble Distributing Co. 
P.O. Box 599, Cincinnati 1, Ohio 


Please rush me full information on Coin Vended Dash and this new dispensé 


Automatic Dispenser for Dash Model 120D 


holds 72 cartons, wall-mounted with pylon 
type legs. Cool-water blue enamel. Sturdy welded 


€ 
& 
€& 
construction, 20” wide x 10" deep x 71” high. & 
Sé aso 
Cn for more fnfonuitlion! 
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City 





